VISITACIONVALLEY 


HUD  Agreement  to  Create  Jobs, 
Stimulate  Business  Growth 


NUMBER  168 


SERVING  OUR  COMMUNITY 


JULY  2000 


Kite  Festival  at  Beacti  Ctialet 


The  fourth  annua/  multi-cultural  Kite  Festh/al,  sponsored  by  the 
Fronds  of  Recreation  and  Parks,  will  take  place  Saturday,  Aug.  5 
from  12  noon  to  3  p.m.  at  the  Beach  Chalet  Soccer  Fields  In  the  west 
end  of  Golden  Gate  Park.  The  first  200  children  will  receive  a  free 
paint-a-kite  they  can  design  and  fly  in  the  festival.  A  puppet  show, 
musical  entertainment  and  refreshments  are  free  to  the  public. 


S.E  School  Board  Moves  on  Traffic  Safety 


A  resolution  was  unanimously 
passed  by  the  San  Francisco  Board 
of  Education  on  June  13  to  create  a 
sustainable  plan  to  increase  pedes- 
trian safety  at  all  city  schools. 

Recognizing  that  California  ranks 
1 2th  in  the  nation  for  having  the  high- 
est child  pedestrian  fatality  rates  for 
children  5-12,  the  resolution  was  ini- 
tialed by  the  San  Francisco  Second 
District  Parent  Teacher  Association 
(SF-PTA)  and  sponsored  by  school 
Board  President  Mary  Hernandez 
along  with  Commissioners  Juanita 
Owens  and  Steve  Phillips. 

"The  passage  of  this  resolution 
signals  the  creation  of  a  solid  plan 
of  action  to  increase  pedestrian 
safety  at  all  schools  in  San  Fran- 
cisco." said  Hernandez.  "Our  goal  is 
to  make  sure  that  every  driver  in  San 
Francisco  knows  how  to  drive  safely 
in  a  school  zone  and  that  there  will 
be  severe  penalties  for  putting  chil- 
dren at  risk." 

Identified  by  the  resolution  are  nine 


concrete  and  effective  solutions: 

•Develop  a  School  Safety  Commit- 
tee at  every  school; 

•Install  new  unifomi  oversized  fluo- 
rescent green  advance  school  zone 
and  crossing  signs; 

•Install  yellow  bold  ladder-type 
crosswalks  adjacent  to  at  Pre  K-12 
school  sites; 

•Create  new  yellow  curb  marked 
school  bus  loading  zones  and  tow- 
away  zones; 

•Install  new  No  Parking/Tow  Away 
and  School  Bus  Stop  signs; 

•Post  new  drop-off  and  pick-up 
signs  for  parent  loading  zones; 

Raise  the  $23  fine  for  parking  in  a 
school  bus  loading  zones  to  $250  and 
the  School  Passenger  Loading  Zone 
from  $23  to  $56; 

•Double  the  fine  for  speeding  in  a 
school  zone  during  school  hours;  and 

•Require  that  Children  Crossing 
warning  signs  and  beacon/audible 
warning  devices  be  located  where 
children  walk  to  and  from  school. 


Americans  Struggling  with  Leisure  Time 


Houston  -  About  two-thirds  (65  per- 
cent) of  working-age  Americans  say 
that  on  Sunday  night  they  usually  ask 
themselves  "Where  did  the  weekend 
go?"  rather  than  feeling  relaxed,  rested, 
and  ready  for  another  week. 

This  may  be  part  of  a  general  per- 
sonal time-crunch:  while  60  percent 
of  working-age  adults  are  satisfied 
with  their  leisure  time,  this  number  re- 
flects a  drop  of  1 5  percent  fi-om  1 963 
(Gallup).  Half  (51  percent)  say  they 
have  two  hours  or  less  of  personal 
leisure  time  a  weekday— and  three  in 

10  of  this  group  (28  percent)  report 
they  have  an  hour  or  less. 

These  are  among  the  major  findings 
of  the  sixth  edition  of  The  Shell  Poll, 
an  opinion  survey  conducted  for  Shell 

011  Company  by  Peter  D.  Hart  Re- 


search Associates.  More  than  1,000 
men  and  women  were  polled  on  a  wide 
range  of  time-related  issues,  includ- 
ing favorite  leisure  activities,  vaca- 
tion dreams  and  habits;  the  weekend; 
satisfaction  with  work  and  leisure  time 
and  more. 

"Working-age  Americans  today 
have  so  many  demands  on  their  time 
and  energy,  and  more  and  more  em- 
ployers are  offering  work  arrange- 
ments that  show  recognition  of  these 
demands,"  said  Susan  Borches.  vice 
president  of  Corporate  Affairs  for 
Shell  Oil  Company.  "This  survey  cer- 
tainly indicates  that  Americans  as- 
sign a  high  value  to  their  time.  I  hope 
these  findings  can  further  construc- 
tive dialogue  on  an  issue  that  has  an 
impact  on  all  of  us."       see  Page  8 


WCC  Honors  Long 
Time  Instructor 

Visitacion  Valley  Community  Cen- 
ter (WCC)  recently  honored  an  in- 
structor who  has  been  a  part  of  its 
children's  programs  for  nearly  three 
decades. 

Randy  Tanksley  started  working  at 
WCC  as  a  bus  driver  in  June  1973 
before  becoming  an  assistant  teacher 
in  1 975.  He  received  a  Child  Develop- 
ment Associate  (CDA)  in  October 
1 999  at  which  time  he  was  promoted 
to  Associate  Teacher. 

Tanksley  has  been  commended  by 
his  supervisors  on  numerous  occa- 
sions for  his  outstanding  work  with 
children  enrolled  in  WCC's  Children's 
Programs.  Over  the  years,  his  moti- 
vational skills  have  helped  to  encour- 
age the  academic,  social,  artistic  and 
athletic  skills  of  each  child  under  his 
care,  taking  time  to  note  day-to-day 
physical  and  personality  differences. 

Tanksley  also  skillfully  utilized  his 
CPR  training  on  two  occasions  at 
WCC  to  save  the  lives  of  participants 
suffering  from  problems  related  to 
heart  ailments. 

Governor  Approves 
State  Funding  to  Help 
Ease  Homeless  Crisis 

An  allocation  of  $25.1  million  to  pro- 
vide housing  and  services  for  the 
homeless  was  included  in  a  record 
housing  package  approved  June  30 
by  Governor  Gray  Davis  as  part  of 
the  state's  2000-01  budget. 

Davis  is  the  first  California  gover- 
nor to  allocate  money  for  permanent 
service-enriched  housing  for  the 
homeless  and  to  recognize  support- 
ive housing  as  a  solution  to  chronic 
homelessn<"«^^s  in  the  state. 

The  $25.1  million  allocation  to  the 
Supportive  Housing  Initiative  Act 
(SHIA)  could  provide  full  funding  to 
house  and  provide  essential  services 
10  as  many  as  5,000  homeless  people. 

In  1998,  the  California  Legislature 
passed  the  SHIA  that  provides  a  state 
funding  mechanism  for  service-en- 
riched housing  for  Califomians  with 
various  disabilities,  special  needs  and 
health  problems.  Studies  conducted 
around  the  country  have  consistently 
shown  supportive  housing  to  be  an 
effective  and  economical  solution  to 
chronic  homelessness. 

In  addition  to  the  $25,1  million  for 
the  SHIA.  the  state's  housing  bud- 
get includes  $  1 77  million  for  multi fam- 
ily affordable  rental  housing,  $  1 1  mil- 
lion to  preserve  affordable  housing, 
and  $39  mi, lion  for  emergency  shelter 
and  transitional  housing.  The  state 
also  has  allocated  $55  million  to  a  pro- 
gram created  last  year  to  provide  com- 
prehensive services  including  hous- 
ing for  homeless  people  with  mental 
illnesses. 

E-Books  Available  at 
S.E  Public  Library 

San  Francisco  Public  Library  now 
has  a  trial  subscription  for  the  next 
six  months  to  a  collection  of  1 ,500 
electronic  books  (e-books),  electronic 
versions  of  published  books  that  li- 
brary patrons  can  browse,  search, 
bonow,  read  and  return  over  the 
Internet  at  any  time  of  day. 

E-books  are  available  to  S.F.  Public 
Library  patrons  at  terminals  in  the 
Main  and  library  branches  and  from 
their  Internet-connected  home  com- 
puters from  the  Library's  webpage: 
http://sfpl.Iib.ca.us  using  Electronic 
Resources.  Users  will  then  be  asked 
to  enter  their  S.F.  Public  Library  card 
number 

E-books  can  be  browsed  and 
checked  out  the  same  as  regular 
books,  but  e-books  are  returned  au- 
tomatically to  the  library  collection  at 
the  end  of  the  checkout  period.  Un- 
like regular  books,  users  can  search 
the  entire  contents  of  the  an  e-book 
and  enlarge  their  typeface. 


NEW  YORK  -  Housing  and  Urban 
Development  Secretary  Andrew 
Cuomo  and  Export-Import  Bank 
President  James  A,  Harmon  on  June 
16  signed  an  agreement  to  work  to- 
gether to  create  jobs  and  stimulate 
business  growth  in  economically  dis- 
tressed neighborhoods  across 
America. 

The  agreement  will  enable  HUD.  the 
Export-Import  Bank,  and  private  sec- 
tor investors  to  intensify  efforts  to 
close  the  gap  between  the  prosper- 
ous majority  of  American  communi- 
ties and  the  places  left  behind  despite 
the  booming  national  economy. 

"Job  creation  and  business  growth 
set  off  a  chain  reaction  that  can  trans- 
form blighted  neighborhoods  into 
centers  of  growth  and  opportunity," 
Cuomo  said.  "When  all  levels  of  gov- 
ernment and  the  private  sector  work 
together  to  create  jobs  and  revitalize 
communities,  we  help  build  a  stron- 
ger national  economy  and  better  lives 
for  America's  families." 

Cuomo  made  the  announcements 
at  a  HUD  national  economic  confer- 
ence titled  Closing  the  Economic  Gap: 
Investing  in  American  Communities. 
The  conference  was  held  in  New  York 
City  and  was  attended  by  people 
working  in  government,  business, 
and  non-profit  groups. 

President  Clinton  has  requested 
funding  for  $7.3  billion  in  HUD  eco- 
nomic development  grants  and  loan 
guarantees  in  his  proposed  Fiscal  Year 
200 1  budget,  HUD  runs  a  broad  range 
of  programs  to  help  attract  and  ex- 
pand businesses  located  in  low-in- 
come neighborhoods,  and  also  pro- 
vides job  training  and  placement  to 
help  people  move  from  welfare  to 
work- 

The  Export-Import  Bank  aids  in  fi- 
nancing and  facilitating  U.S.  exports 
and  encourages  the  participation  of 
minority  and  women-owned  busi- 
nesses in  international  commerce. 

Under  a  Memorandum  of  Under- 
standing signed  between  HUD  and  the 
Ex-lm  Bank,  die  Uvo  organizations  will: 

•Coordinate  their  marketing  efforts 
to  makes  businesses  aware  they  can 
receive  assistance  from  programs 
operated  by  both  agencies. 

*Coordinate  lending  and  loan  guar- 
antee activities  to  increase  the  ben- 
efit to  businesses. 

•Launch  joint  efforts  to  help  small 
minority  and  women-owned  busi- 
nesses in  low-income  neighborhoods 
compete  in  the  global  economy.  Busi- 
ness owners  who  may  have  never 
thought  of  entering  the  export  market 
will  learn  how  to  expand  their  markets 
by  seeking  customers  abroad. 

•Share  business  growth  strategies 
with  each  other  and  with  businesses 


and  communities.  This  will  enable  a 
business  In  one  city  to  learn  from  the 
successes  and  the  failures  of  busi- 
nesses in  cities  around  the  counh-y. 

HUD's  economic  development  pro- 
grams provide  the  financial  tools  that 
help  state  and  local  govemments  cany 
out  their  goals  to  create  needed  jobs 
in  economically  depressed  areas  of 
inner  cities  .'ind  chronically  underde- 
veloped rural  communities.  What 
needs  to  happen  now,  Cuomo  told  the 
conference,  is  for  those  communities 
to  develop  strategies  for  attracting  and 
leveraging  private  sector  investment 
in  their  revitalization  efforts. 

Cuomo  urged  communities  to  bring 
these  public-private  partnerships  to 
fruition  by  fully  utilizing  the  $5.1  bil- 
lion in  grants  and  $2.2  billion  in  fed- 
eral loan  guarantees  that  President 
Clinton  has  requested  for  HUD  eco- 
nomic development  in  Fiscal  200 1 , 

Cuomo  said  the  money  would  include: 

•$  1  billion  in  loan  guarantees  to  fi- 
nance private  companies,  approved 
and  licensed  by  HUD  under  the 
America's  Private  Investment  Com- 
panies Act  (APIC).  APIC  would  raise 
at  least  $25  million  in  private  equity 
to  invest  in  job-generating  busi- 
nesses or  commercial  real  estate  de- 
velopments in  low-income  communi- 
ties. APIC  is  one  of  the  President's 
Fiscal  2001  New  Market  Initiatives 
designed  to  significantly  increase 
private  investment  in  the  develop- 
ment or  expansion  of  inner  city  and 
rural  business  and  neighborhood 
commercial  development. 

*$4.9  billion  in  Community  Devel- 
opment Block  Grant  (CDBG)  funds  for 
HUD  to  help  communities  address 
their  development  needs  and  create 
economic  opportunity  and  jobs. 

♦$1.2  billion  in  loan  guarantees  to 
help  local  govemments  leverage  their 
CDBG  grants  under  the  Section  108 
loan  guarantee  program  for  financ- 
ing large-scale  economic  develop- 
ment projects. 

*$  1 00  million  in  Economic  Develop- 
ment Initiative  grants  to  help  commu- 
nities leverage  about  $700  million  in 
Section  1 08  loan  guarantee  financing. 

•$50  million  in  Brownfield  Economic 
Development  Initiative  grants  that 
would  be  used  to  leverage  communi- 
ties' Section  1 08  loan  guarantee  financ- 
ing for  the  redevelopment  of  contami- 
nated, underutilized  former  industrial 
sites  in  inner  cities  and  rural  areas. 

•$27  million  in  Rural  Housing  and 
Economic  Development  grants  to  as- 
sist local  rural  non-profits,  community 
development  corporations.  Native 
American  tribes,  and  state  economic 
or  community  development  organiza- 
tions develop  new  approaches  to  serve 
the  nation's  ruraj  populations. 


Your  Gas  Meter  a  Key  to  Survival 


by  Ron  Lopez.SFDPH 
Emergency  Medical  Services 

Have  you  ever  looked  on  page  B6 
of  the  current  San  Francisco  Pacific 
Bell  White  Pages  phone  book?  Just 
for  fun,  stop  reading  this  go  gel  the 
phone  book,  turn  to  this  page,  and 
come  back. 

There,  do  you  have  the  phone  book? 
Notice  that  there  are  some  tips  for  when 
not  to  shut  off  the  gas.  This  is  a  good 
start,  but  here  is  more  information  you 
can  use  afl^-i  a  big  earthquake. 

There  is  at  least  one  situation  when 
you  cannot  hear  or  smell  leaking  gas, 
but  there  is  still  a  dangerous  situa- 
tion brewing.  Among  the  various 
things  to  check  on  after  an  earth- 
quake, you  should  go  out  to  the  gas 
meter  and  take  a  look  at  those  tittle 
dials  that  the  meter  reader  uses  to 
charge  you  for  gas.  If  those  meters 
are  running-that  means  the  hands  on 
the  dials  are  really  moving  fast—  you 
may  have  a  big  problem. 

If  you  cannot  account  for  the  use 
of  the  gas  by  running  your  natural 
gas-operated  appliances  at  full  wide- 
open  and  those  dials  are  indicating  a 
high  rate  of  gas  flow,  it  means  there  is 
a  break  in  the  line  somewhere.  Worst 
of  all.  you  can't  hear  or  smell  the  leak, 
possibly  a  very  dangerous  situation. 
The  gas  could  be  building  up  in  an 
unknown  void  space  around  a  bro- 
ken line,  potentially  creating  a  bomb- 
like situation. 

In  this  circumstance  you  should. 


by  all  means,  shut  off  the  gas  immedi- 
ately, just  as  it  shows  in  the  phone  book 
diagram.  That  being  said,  remember: 

1 .  If  you  shut  off  the  gas.  you  could 
end  up  waiting  days  or  weeks  before 
a  gas  company  representative  can 
come  to  your  residence  to  turn  the 
gas  back  on. 

2.  If  you  like  in  a  condominium  or 
apartment  complex,  work  with  the  man- 
ager to  have  these  issues  worked  out 
ahead  of  time.  In  a  disaster,  you  will 
lose  precious  moments  in  trying  to  deal 
with  utilities  (electric,  water  and  gas) 
shut  off  on  the  spur  of  the  moment.  A 
larger  emergency  can  be  prevented 
with  a  little  forethought  and  training. 

3.  Talk  over  your  emergency  utili- 
ties shut-off  plan  with  at  least  one 
neighbor  If  possible,  involve  a  group 
of  neighbors, 

NERT  Trainings 

NERT  training  will  be  offered  at  City 
College  Phelan  Campus  this  fall.  Com- 
munity Disaster  Preparedness  will  be 
held  Monday  evenings,  6:30  to  9:30 
p.m.  on  Oct.  16,23, 30  and  Nov.6.  13 
and  20.  You  can  earn  I  unit  of  credit 
towards  a  Health  Science  degree  or 
take  the  class  non-credit.  Training  is 
open  to  everyone  and  taught  by  San 
Francisco  firefighters, 

NERT  training  will  also  be  offered  in 
the  Financial  District  on  Tuesdays  at 
301  Battery  St  from  5:30  to  8  p,m.  on 
Aug.  1.8, 22, 29 and  Sept.  I2and  19. 

For  further  information,  call  Patty 
Yuen  at  (4 1 5)  558-3456. 
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Pedestrian  Safety 
In  San  Francisco 

Dear  Community  Member. 

1  anended  the  recent  Traffic  Safety 
Symposium,  which  Supervisor  Mabel 
Teng  sponsored.  The  district  main- 
tains an  unacceptably  high  injury  ac- 
cident rate.  This  is  in  spite  of  the  in- 
creased enforcement  for  trafTic  vio- 
lations. This  escalation  is  contrary  to 
the  conventional  wisdom  that  visible 
enforcement  limits  the  number  of  traf- 
fic accidents. 

I  am  making  an  appeal  to  individual 
drivers  to  please  slow  down.  We  had 
two  recent  tragedies  one  in  which  a 
5-year-old  child  was  hit  and  another 
where  an  elderly  woman  was  killed. 
Both  these  accidents  were  prevent- 
able. All  officers  at  Ingleside  will 
continue  to  vigorously  enforce  the 
traffic  laws  which  effect  public  safety 
but  public  awareness  and  personal  re- 
sponsibility and  caring  for  each  other 
will  have  to  be  included  in  the  long 
term  solution. 

Along  those  lines.  I'd  also  like  to 
reiterate  some  basic  pedestrian  safety: 

1 .  Stepping  into  the  street  fixMii  be- 
tween parked  cars  leads  to  pedestrian 
injuries,  use  crosswalks  where  available. 


Grapevine  Online 

Visit  the  Grapevine's  website  at 
httpy/home.earthlink.net/-visvalley 
for  past  news  stories,  local  history 
and  a  complete  businessdirectory. 


Uncle  Sam's 
Sweet  Tooth 

by  John  Frydenlund 

For  years,  the  sugar  lobby  has  suc- 
cessfully conned  the  public  into  be- 
lieving that  the  sugar  program  has 
no  cost.  However,  the  truth  has  fi- 
nally come  out. 

The  Clinton  Administration's  deci- 
sion to  purchase  1 50,000  tons  of  sugar 
to  prop  up  domestic  sugar  prices  fi- 
nally debunks  the  grealest  myth  thai 
producers  have  perpetrated  on  the 
U.S.  public  —  that  the  sugar  program 
does  not  cost  taxpayers  anything. 

The  White  House  caved  in  to  the 
special  interests  and  agreed  to  pur- 
chase 150,000  tons  of  sugar,  which 
will  cost  taxpayers  approximately  $65 
million.  However,  this  is  only  the  be- 
ginning. The  Clinton  Administration 
acknowledged  that  this  purchase 
would  not  help  strengthen  sugar 
prices.  In  fact,  according  to  a  report 
in  the  highly  respected  journal  Pro 
Farmer,  U.S.  Department  of  Agricul- 
ture (USDA)  budget  analysts  expect 
the  government  to  spend  $140  mil- 
lion on  sugar  this  fiscal  year.  Indeed, 
the  sugar  lobby  is  already  pushing 
for  another  sugar  purchase  that 
would  cost  at  least  as  much  as  the 
first  one. 

Because  much  of  the  sugar  wi  1 1 1  ike  ly 
be  converted  to  ethanol,  which  will 
displace  sales  of  com,  the  U.S.  De- 
partment of  Agriculture  is  already 
considering  a  similar  purchase  of  com 
to  make  up  for  lost  corn  sales.  Of 
course,  then  the  government  will 
dump  the  surplus  com  on  the  market 
and  displace  the  sales  of  some  other 
commodity,  which  the  govemment 
will  then  have  to  purchase,  and  the 
cycle  will  never  end. 

The  Govemment  Accounting  Of- 
fice (GAG)  has  weighed  in  on  this 
issue  as  well,  GAO  has  concluded 
that  the  U.S.  sugar  program  costs 
consumers  about  $2  billion  annually 

in  added  costs,  a  40  percent  increase 

since  its  last  report  in  1 993 , 
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2.  Never  cross  against  a  red  traffic 
light. 

3.  Be  aware  that  is  the  driver  is  sig- 
naling to  make  a  right  hand  turn,  his 
or  her  attention  is  focused  to  the  left. 
Be  aware  of  the  vehicle  moving  into 
the  intersection  and  plan  accordingly 

4.  Hold  hands  with  children  while 
crossing  any  street.  Teach  children  to 
stop,  look  and  listen  before  crossing. 
Sincerely. 

Captain  Marsha  P  Ashe 
Ingleside  Police  District 

POP  on  Muni  Metro 

Dear  Friends, 

The  Municipal  Railway  (Muni)  re- 
cently instituted  a  Proof  of  Payment 
(POP)  fere  system  on  all  Muni  Metro 
lines  (j,K.L,M  and  N)-  In  brief,  a  POP 
fare  system  enables  passengers  to 
board  at  all  doors  of  Muni  Metro  ve- 
hicles at  all  stops,  as  long  as  each  pas- 
senger possesses  valid  POP-a  valid 
pass,  transfer,  ticket,  or  fare  receipt. 
All  door  boarding  reduces  the  time 
at  stops  and  facilitates  faster  train 
movement  which  contributes  to  im- 
proved Muni  service. 

Riders  who  are  paying  a  cash  fare 
or  using  a  token  should  board  at  the 
front  door  of  the  first  car. 

Riders  who  do  not  possess  a  valid 
POP  will  be  subject  to  citations  rang- 
ing from  $76  up  to  $250  which  will 
be  issued  by  roving  fare  inspectors. 
Sincerely, 
Phil  Chin,  Muni 
Director  of  Communications 

Cleaning  Up 
A  Messy  Issue 

by  Mayor  HVlie  Brown 

It  is  no  secret  that  disagreement 
about  dogs  in  the  parks  is  one  of  the 
messiest  public  policy  questions  a 
San  Francisco  mayor  can  step  into. 

Making  our  parks  meet  the  needs 
of  all  San  Franciscans  is  particularly 
tricky  because  now,  more  than  ever, 
open  space  is  at  a  premium.  In  San 
Francisco,  our  neighborhood  parks 
are  our  back  yards. 

And  they  are  spectacular  back 
yards.  From  Golden  Gate  Park  to 
Dolores  Park  to  Potrero  Hill,  San 
Franciscans  enjoy  the  most  scenic, 
taslefiilly  landscaped  urban  parks  in 
the  country.  Thanks  to  the  sound 
judgement  of  San  Francisco  voters, 
all  of  the  City's  neighborhood  parks 
will  soon  be  getting  some  much- 
needed  enhancements. 

However,  the  difficult  task  od  bal- 
ancing the  needs  of  dog  owners  and 
other  park  users  remains.  Dog  own- 
ers want  what  dogs  want— open 
space  where  pets  can  run  around  and 
play.  Many  other  park  users  want  to 
enjoy  parks  that  are  protected  from 
off-leash  dogs  and  the  gifts  they  of- 
ten leave  behind.  I  want  to  make  parks 
usable  for  all  San  Franciscans.  The 
bottom  line  is  that  neither  dogs,  nor 
the  people  who  dislike  them,  will  be 
leaving  any  time  soon. 

So  how  do  we  improve  the  situa- 
tion? !  believe  we  must  educate  the 
minority  of  dog  owners  in  this  City 
who  are  truly  irresponsible  and  end 
up  making  it  hard  for  everyone.  We 
must  reach  the  population  if  we  are 
to  make  an  impact.  My  budget  this 
year  includes  three  items  to  address 
this  issue.  First,  we  are  assigning  two 
Recreation  and  Park  rangers  to  the 
code  enforcement  in  the  parks.  Our 
goal  here  is  not  to  be  punitive  but  to 
encourage  responsible  ownership  by 
sending  the  message  to  irresponsible 
dog  owners  that  they  must  clean  up 
after  their  pets. 

Second,  appropriate  signs  will  be 
posted  at  all  the  legal  off-leash  dog 
sites  explaining  the  rules  and  respon- 
sibilities. Third,  we  will  be  installing 
doggie  litter  bag  dispensers  in  the  off- 
leash  sites. 

After  all,  nobody,  including  dog 
owners,  likes  stepping  in  it. 

At  the  end  of  the  day.  all  San 
Franciscans  must  share  our  parks 
with  one  another.  As  our  city  grapples 
with  the  issue,  we  must  remember  that 
our  parks  also  serve  as  the  public 
spaces  where  our  sense  of  commu- 
nity develops.  With  that  in  mind,  we 
must  find  a  way  to  be  courteous  and 
respectflil  of  one  another. 

A  renewed  spirit  of  cooperation  in 
San  Francisco  is  something  even  the 
dogs  would  approve  of. 


Happy  Eco-Friendly 
Summer  Outings 

by  Stefanie  Pruegel 
S.  F  Recycling  Program 

Q:  How  can  I  make  my  family's  pic- 
nic less  wasteful? 

A:  I  am  glad  you  are  thinking  of  the 
environment  too  as  you  are  planning 
your  outing!  Summer  holidays  are 
great  for  picnics,  but  that  doesn't 
have  to  mean  littered  parks  and  un- 
sightly, overflowing  trash  cans  once 
the  party  is  over.  Following  a  few 
simple  tips  and  planning  ahead  can 
make  your  picnic  less  wasteful  and 
even  save  you  money. 

1 .  Use  reusable  plates,  cups  and 
utensils  instead  of  disposable  ones. 
Reusables  cost  less,  keep  trash  out 
of  the  landfill  and  conserve  natural 
resources.  If  you're  worried  about 
breakage  and  weight,  consider  get- 
ting a  set  of  colorful  durable  plastic 
dishes  that  many  household  and  de- 
partment stores  are  now  offering.  Not 
only  do  they  make  for  a  much  more 
elegant  picnic,  but  they  will  also  save 
you  quite  some  cash  in  the  long  run. 
Even  a  lot  of  single  use  plastic  dishes, 
especially  utensils,  are  durable 
enough  to  be  washed  and  reused. 

2.  Cover  the  picnic  table  with  a  real 
tablecloth  instead  of  using  paper  or 
plastic.  Sheets  also  work  great,  if  you 
don't  want  to  bring  your  "good" 
tablecloths  or  don't  have  one  that's 
big  enough  to  cover  a  picnic  table. 
Replace  paper  napkins  with  cloth 
napkins,  which  are  also  less  likely  to 
blow  away  outside. 

3.  "Shop  anart"  foryour  feast  and  avoid 
products  with  a  lot  of  packaging.  Picnics 
are  the  perfect  occasion  for  family- 
sized  bags  of  chips  and  large  con- 
tainers of  yogurt  or  ice-cream  instead 
of  individually  wrapped  servings. 
When  buying  drinks,  choose  recy- 
clable containers  (aluminum  cans, 
glass  bottles  and  plastic  bottles  U 1  and 
^2)  over  juice  boxes.  Better  yet,  bring 
homemade  lemonade  or  ice  tea  in  a 
thermos  or  make  juice  from  concen- 
trate. Salad  bowls  and  other  dishes  can 


be  covered  with  reusable  plastic  "hats" 
(available  at  stores  like  Real  Goods  in 
Berkeley,  www.reaIgoods.com,  (5 1 0) 
527-5527)  instead  of  saran  wrap.  When 
using  aluminum  foil  or  pie  tins,  remem- 
ber that  those  items  are  recyclable  in 
your  curbside  bin,  just  like  aluminum 
cans. 

4.  Plan  for  leftovers.  Bring  a  few 
Tupperware  containers,  or  empty  yo- 
gurt or  margarine  tubs  to  send  extra 
food  home  with  your  friends.  If  you 
have  a  large  party  and  will  likely  have 
a  lot  of  leftovers  that  you  can't  use, 
make  arrangements  with  Food  Run- 
ners at  Tel.  (4 1 5)  929- 1 866  to  be  referred 
to  a  location  near  you  where  extra  food 
can  be  donated. 
Q:  What  '\s  professional  welcleaning^ 
A:  Professional  wetcleaning  is  a  new 
non-toxic,  water-based  alternative  to 
drycleaning.  This  doesn't  simply  mean 
washing  your  garments  in  water.  In  the 
professional  wetcleaning  process  now 
offered  by  a  growing  number  of 
drycleaners.  computerized  equipment 
controls  water  temperature,  agitation 
and  the  injection  of  non-toxic  soap  and 
conditioner  to  protect  garments 
against  shrinkage  and  dye  bleeding. 
Careftil  drying  and  restorative  finish- 
ing procedures  leave  your  fabrics  look- 
ing immaculate,  smelling  fresh  and  feel- 
ing soft  to  the  touch.  While  conven- 
tional drycleaning  uses  the  chemical 
solvent  perchloroethylene  (perc) 
which  is  a  toxic  air  contaminant  and 
has  been  linked  to  increased  risk  of 
cancer,  professional  wetcleaning  is 
completely  safe  for  your  health  and 
the  environment-  Almost  all  "dryclean 
only"  garments  can  be  professionally 
wetcleaned,  including  wool.  silk,  an- 
gora, rayon,  cashmere,  linen,  hemp, 
down-filled  items,  beaded  and  se- 
quined  gowns,  suede  and  leather. 
Several  professional  wetcleaners  in 
the  Bay  Area  are  currently  offering 
$2  discount  coupons  to  promote  this 
new  service.  To  receive  a  booklet  with 
a  coupon  and  addresses  of  profes- 
sional wetcleaning  businesses,  or  if 
you  would  like  more  information  call 
the  San  Francisco  Recycling  Program 
at(4l5)554-3400. 


Waste  Prevention  Tip  of  the  Month 

Bring  your  own  bags  (canvas,  pa- 
per or  plastic)  to  the  grocery  store.  Not 
only  will  this  save  paper  and/or  plas- 
tic, but  it  can  save  you  money  too. 
Many  markets  will  give  you  a  five  cent 
credit  on  each  bag  you  bring  in.  A  fam- 
ily of  four  can  easily  save  $26  a  year 
with  this  one  simple  waste  prevention 
tip.  More  serious  recyclers  can  even 
reuse  produce  bags  at  the  grocery 
store  or  at  the  farmers  market  when 
buying  ftuit  and  vegetables.  After  a 
few  good  uses,  the  bag's  fmal  life  can 
be  used  to  clean  up  after  your  pet. 

For  more  Waste  Prevention  Tips, 
call  the  San  Francisco  Recycling  Pro- 
gram at  (415)  554-3400  and  request 
the  Environmental  Shopping  Guide. 

If  you  have  questions  or  article 
ideas  that  you  would  like  to  see  in 
coming  issues,  please  call  (415)  554- 
3400  or  e-mail:  sfrecycle@ci.sf  ca.us 

Survey  on  Drivers 
Dealing  with  Summer 
Traffic  Boredom 

I  f  you  are  planning  on  driving  to  a 
vacation  destination  this  summer,  you 
won't  be  alone  and  you  won't  be 
getting  there  any  time  soon.  But  how 
you  deal  with  your  drive  may  depend 
upon  your  gender 

A  national  survey  conducted  by 
Response  Insurance  indicates  that 
nearly  9  out  of  10  American  drivers 
(87  percent)  plan  to  be  on  the  road 
during  holiday  weekends  this  sum- 
mer, driving  an  average  of  5  hours  to 
reach  their  destination. 

The  survey  also  indicated  that  a 
large  majority  (93  percent)  of  drivers 
do  things  to  occupy  their  time  in  traf- 
fic, with  some  distinctions  between 
how  men  and  women  deal  with  their 
traffic  boredom. 

Male  drivers,  according  to  the  sur- 
vey, are  more  apt  to  surf  around  for  a 
radio  station  they  like  (80  vs.  72  per- 
cent), dnim  or  tap  out  a  tune  on  the 
steering  wbeel  (45  vs.  37  percent),  to 
flirt  with  other  drivers  (12  vs.  5  per- 
cent) and  to  drink  coffee  to  stay  awsJce 
(37  vs.  26  percent). 


ODD  OCCURRENCES  IN  THE 
HISTORY  OF  THE  PRINTED  PAGE. 
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A  Cookbook  for 
Essential  Eating 

Once  in  a  blue  moon,  a  truly  signifi- 
cant cookbook/diet  emerges,  phoenix- 
like, and  soars  far  above  the  smorgas- 
bord of  fads,  failures,  and  fanatics.  £j- 
sential  Eating.  A  Cookbook,  cel- 
ebrates the  joys  of  living  in  a  disease- 
free  body  based  upon  the  premise  that 
creating  balance  and  harmony  in  a 
body  depends  on  proper  digestion. 

This  concept  implements  a  time- 
honored  whole  foods  way  of  cook- 
ing and  eating  that  teaches  us  to  un- 
derstand what  foods  our  bodies  can 
and  cannot  digest.  More  Importantly 
it  tells  us  what  to  make  for  dinner,  in- 
cluding dei-'-^rt.  Author.  Janie  Quinn 
shares  the  eating  plan  that  changed 
her  life,  a  plan  that  continues  to  en- 
rich her  well-being. 

You  could  say  this  book  reflects  the 
radiance  of  its  author,  an  outstanding 
authority  of  whole  foods  cooking  and 
eating.  Quinn  now  eats  more,  yet 
weighs  less.  Using  an  organized,  yet 
flexible  structure.  Essential  Eating,  A 
Cookbook  shows  how  to  encourage 
healing  and  discourage  disease  through 
proper  food  selection  and  preparation. 

Menus,  grocery  lists,  and  cooking 
sessions  are  provided  to  help  create 
350  delicious,  kitchen-tested  recipes. 
Easy-to-digest  foods  are  incorporated 
into  your  diet  as  you  establish  a  per- 
sonal relationship  with  your  eating 
habits.  What.  when,  and  how  much  to 
eat  need  not  remain  a  mystery.  The 
convenient  and  easy-to-use  Yes/No 
Food  Lists.  Sources  and  Glossary  of- 
fer friendly  assistance  in  your  quest 
to  discover  how  to  eat,  not  diet.  TTiis 
book  is  a  flexible  outline  to  well-being. 

Essential  Eating,  A  Cookbook  is  a 
gradual  plan  that  progresses  accord- 
ing to  your  individual  pace  and  suc- 
ceeds according  to  your  ability  to 
love  yourself  enou^  to  really  listen 
to  your  body's  needs.  If  you  wish  to 
restore  your  health  or  simply  main- 
tain your  present  state  of  health,  do  it 
without  depriving  yourself  Taste  how 
delicious  good  health  can  be  and  see 
how  wonderful  good  health  can  look. 

Available  now  in  hard  cover  for 

S24.QS.  Visit  www.sssentnileating  com. 

for  free  whole  food  recipes,  book  high- 
lights, and  secure  online  ordering.  For 
additional  information  call  Azure 
Moon  Publishing  toll  free  (877)  771- 
1216.  352  pages  with  color  phologra- 
phy.  ISBN  0-9679843-5- 1. 

Telecourses  at  CCSF 

More  than  2,400  San  Franciscans  a 
year  are  solving  their  problems  of  not 
enough  time  to  continue  their  educa- 
tion by  watching  television  in  the 
comfort  of  their  own  homes.  Regis- 
tration for  the  fall  2000  semester  is 
going  on  right  now. 

Telecourses  are  college  credit 
courses  available  from  San  Francisco 
City  College  (CCSF)  that  students 
watch  on  Educational  Access  Cable 
Channel  27.  Students  can  videotape 
their  lessons,  which  allows  them  to 
watch  at  their  convenience  and  re- 
view their  lessons.  Telecourse  stu- 
dents come  to  campus  only  three 
times  a  semester  for  an  orientation,  a 
midterm  and  a  final. 

Cost  for  a  Telecourse  is  Si  1  a  unit 
plus  cost  of  a  textbook.  Most  CCSF 
Telecourses  are  3  units.  Telecourse 
lessons  are  also  kept  at  City  College 
and  most  are  available  for  rent. 

For  the  fall  2000  semester.  CCSF  is 
offering:  African  History  (HIST  48); 
American  Cinema  (FILM  18);  Art 
America  (ART  188);  Art  of  the  West- 
em  World  (ART  116);  Beginning  Pi- 
ano (MUS  9A);  Chemistry  for  Non- 
scientists  (ChEM  110);  Commercial 
Law(CLW  18);  Conceptual  Physics 
(PHYC  10);  Conversational  Italian 
(ITAL  1  OA);  Cosmic  Evolution  (AST 
1 );  Discovering  Psychology  (PS  Y  I ); 
Elementary  French  (FREN  1  A);  Eyes 
on  the  Prize  (HIST  4 1 B);  hitroduction 
to  Management  Communication 
(SUPV  234);  Introduction  to  Theatre 
(THA  1 );  Joseph  Campbell;  Transfor- 
mations of  Myth  Through  Time  (ENG 
48J  and  49J);  Living  with  Health 
(HLTH  53);  Mass  Media  and  Society 
(BCST  103);  Ownership  and  Opera- 
tion of  a  Small  Business  (SMBS  135); 
Photographic  Vision  (PHOTO  50B); 
The  People's  Century  (HIST  3A); 
World  of  Music  (MUS  27T). 

For  more  information  and  a  Tele- 
course brochure,  call  (4 1 5)  239-3885. 


Survey  Finds  Lack  of  Understanding  in  Tax  Implications  of  Investing 
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(NAPS)  As  the  SEC  moves  to  re-  tify  the  circumstances  under  which  where  average  rates  of  retum  are  lower- 
quire  mutual  funds  to  disclose  after-  tax-managed  investing  would  be  ap-  -often  much  lower-when  compared  to 

lax  returns  investors  have  a  surpris-  proprlate.  Most  investors  are  not  a  bull  market,"  said  Faust.  "In  a  weA      ^   ^   ^ 

Ing  lack  of  understanding  of  the  tax  aware  of  the  existence  of  mutual  flinds  market  that  produces  lower  rates  of  re-  awareness  of  adoption  is  expected  to 

implications  of  investing,  according  specifically  designed  to  maximize  af-  tum.  returns  lost  to  taxes  may  repre-  ^^^^  ^  ^^^^  ^-^^  ^^^^  j^e  public  and 

to  a  new  study  released  by  Eaton  ter-tax  returns.  In  fact,  only  one  m  five  sent  a  greater  percentage  of  pretax  re-  collectors. 


New  Stamp  Promotes 
Adoption  Awareness 

(NAPS)  A  new  stamp  promoting 


Vance  Management.  (20  percent)  is  familiar  with  tax-man-  turns  than  in  a  strong  market." 

The  national  survey,  conducted  by  aged  mutual  funds. 
Penn.  Schoen  and  Berland  Assocs..     More  investors  say  they  would 

indicates  individual  investors  believe  hold  a  tax-managed  fund  m  a  quali- 

Ihemselves  to  be  well-informed  about  tied  retirement  plan  (56  percnet)  rather 

the  tax  implications  of  their  invest-  than  outside  a  plan  (30  percent).  Be- 


How  Not  to  Be  a  Victim 


(NAPS)  In  an  ideal  world,  we  would 
be  secure  in  our  homes,  cars,  offices, 
and  out  in  public.  But  according  to  data 


The  Adoption  stamp  combines  col- 
orful art  with  text  and  uses  fundamen- 
tal shapes,  simple  forms  and  bright 
colors  to  project  a  happy,  hopeful 
image  of  home,  childhood  and  family. 
It  was  designed  by  Greg  Berger,  a 


menls.  Eight  In  ten  Investors  (81  per-  cause  qualified  plan  investments  are  .  .  rvnartmpntof  J.i^^Hce  31  3  graphic  designer  who  was  adopted 
cent)  say  L  impact  oftaxes  on  their  tax-deferred,  a  qualified  plan  is  the  La  child, 

stock  mUal  fuL  returns  is  impor-  least  appropriate  place  to  utilize  a  tax-  [Tcl^^^;^' 


tant— half  say  very  important— and  80 
percent  claim  to  carefully  examine 
their  investment  statements  to  deter- 
mine the  degree  to  which  taxes  affect 
their  returns.  The  overwhelming  ma- 
jority of  investors  (84  percent)  claim 
to  be  familiar  with  the  IRS  1099  form. 


managed  fund. 

"For  fund  investors  in  taxable  ac- 
counts, what  matters  is  after-tax  per- 
formance-taking into  account  taxes 
paid  in  connection  with  distributions. 
To  make  the  most  informed  decisions, 
it  would  certainly  appear  that  inves- 


Rifle  Association's /?e/us^  7b  Be  ^  Vic- 
tim  program  provides  men  and  women 
with  information  they  can  use  to  reduce 
their  chances  of  victimization. 

Criminals  prefer  easy  targets.  By 
making  yourself  difficult  to  prey  upon 
you  can  refuse  to  be  a  victim.  Semi- 
nar participants  learn  about  criminal 
thinking  and  receive  tips  about  maxi- 


The  Adoption  stamp  was  issued  in 
Beverly  Hills,  Calif,  where  Hollywood 
celebrities,  Postmaster  General  Will- 
lam  Henderson  and  Dave  Thomas, 
founder  of  Wendy's  International  and 
the  Dave  Thomas  Foundation  for 
Adoption,  sold  the  first  stamps  at  a 
local  post  office.  Thomas  himself  was 
adopted  as  a  child. 
"This  stamp  will  serve  as  a  simple 


These  findings  are  perhaps  to  be  ex-  tors  in  taxable  accounts  should  at  least 

pected  given  that,  according  to  the  be  aware  that  there  are  mutual  funds 

Investment  Company  Institute  (ICI).  specifically  designed  to  mmimize 

in  1998  about  $166  billion  of  capital  taxes.  They  should  also  understand 

gains  were  distributed  by  stock  and  how  they  are  most  appropriately 

bond  funds-more  than  four  times  "sed,"  stated  Thomas  E.  Faust  Jr    :"^„hiTn''the  s°emlnare-         '  "    said  Postmaster  General  William 

1995  capita!  gains  distributions  of  chief  equity  investment  officer  of  ^  Henderson,  "and  it  will  help  raise 


mizing  automobile,  family,  home,  tech-  t^ank  you  to  everyone  involved  in 
nological,  travel  and  personal  secu-  making  homes  for  children  and 
rity.  Following  are  some  safely  tips  young  adults  who  are  less  fortunate," 


about  $35  billion. 

Investors,  however,  would  be  hard- 
pressed  to  pass  a  test  about  taxes 
and  investments.  In  fact.  22  percent 
of  those  surveyed  did  not  know  which 
income  tax  bracket  they  are  in.  The 


Eaton  Vance  Management. 

Nearly  nine  In  1 0  investors  (88  per- 
cent) believe  that  disclosure  by  mu- 
tual funds  of  the  tax  Implications  of 
their  stock  fund  investments  is  im- 
portant, and  more  than  half  (57  per- 


study  demonstrates  that  most  inves-  cent)  believe  the  government  should 
tors  have  a  significant  lack  of  under-  require  disclosure  of  afler-tax  returns 
standing  about  the  tax  implications      stock  funds. 


of  investments  and  a  low  awareness 
level  of  how  to  approach  investing 
with  an  eye  to  tax  efficiency. 

Nearly  one-third  of  investors  (31 
percent)  are  completely  unfamiliar 
widi  the  term  "tax-efTicienl"  invest- 
ing. Over  one-third  (35  percent)  are 
unable  to  cite  any  Investments  that 


"Investors  are  expressing  a  grow- 
ing interest  In  the  publication  of  af- 
ter-tax retum  numbers.  Momingstar 
and  other  data  providers  now  pub- 
lish after-tax  data.  The  proposed 
Mutual  Fund  Tax  Awareness  Act 
would  for  the  first  time  require  mu- 
tual funds  to  provide  Information  on 


offer  tax-efficiency.  This  lack  of  after-tax  retums,  and  the  SEC  is  al- 


knowledge  was  higher  among  women 
(42  percent)  than  men  (29  percent). 
Six  of  10  investors  (60  percent)  say 
they  have  never  invested  specifically 
with  consideration  of  tax  efficiency. 
Three  of  every  four  (77  percent)  are 
not  familiar  with  the  difference  be- 
tween tax-efficient  funds  that  are  ac- 
tively managed  and  passively  man- 
aged index  fijnds. 

"No  tax  relief  legislation  is  likely  in 
the  near  future  and  the  issue  is  a 
lower  priority  in  this  year's  election. 
So,  it's  up  to  individual  investors  or 
their  advisors  to  look  out  for  number 
one."  said  Duncan  Richardson,  Port- 


ready  working  on  a  proposal  that 
would  make  after-tax  ptaformance  dis- 
closure mandatory,"  said  Richardson. 
"Typically,  an  equity  fund's  prospec- 
tus is  totally  silent  on  tax  issues. 
There's  nothing  wrong  with  that  for 
those  shareholders  who  invest  in 
funds  through  qualified  plans-where 
taxes  are  deferred.  However,  this  dis- 
closure Is  certainly  relevant  to  the  50 
percent  of  shareholders  who  do  pay 
taxes  on  their  Investments  " 

According  to  the  study,  more  In- 
vestors believe  that  managing  a  mu- 
tual fund  for  after-tax  retums  is  most 
important  during  a  bull  market  (43 


folio  Manager  of  Eaton  Vance  Tax-  percent),  as  compared  to  a  weak  mar- 


Managed  Growth  Fund,  "In  1999.48 
percent  of  American  households 
owned  mutual  funds,  up  from  27  per- 
cent in  1992.  Yet,  surprisingly,  the 
growing  interest  in  investing  has  not 
been  accompanied  by  an  increased 
understanding  of  how  taxes  can  and 
do  erode  fund  retums." 
Given  investors'  general  lack  of  un- 


ket  (25  percent).  Four  in  1 0  investors 
(40  percent)  say  they  would  be  less 
likely  to  be  tax-conscious  about  their 
investments  during  a  sluggish  mar- 
ket environment  where  Investment 
retums  would  be  significantly  lower. 

'Tax-managed  funds  are  designed 
for  any  long-term  investor  in  a  tax- 
able account.  That  said,  the  study  in- 


derstanding  of  the  tax  Implications  of  dicates  a  lack  of  knowledge  about 
their  investments.  It's  not  surprising  how  tax-managed  fiinds  operate,  be- 
that  they  know  little  about  tax-man-  cause  these  funds  are  in  fact  even 
aged  investing  and  are  unable  to  iden-  more  attractive  In  a  flattish  market 


Visit i^cion  V(KlltVj 
C^Q^yy\.unittj  C^tnttr 


Funded  by  the  S.F.  Commission  on  the  Aging 

Open  365  Days  a  Year 
Lunch  Served  Every  Day 

Senior  Bingo  Reno  Trips 

Holiday  Celebrations  Sewing 
Holiday  Crafts  Blood  Pressure 

Senior  Council  Ceramics 
Day  Outings  Binhday  Parties 

Overnight  Excursions  Potlucks 

66  Ray  mond  Avenue  467-4499 
Pat  Crocker:  Director 


publi-.  

what  is  going  on  around  you.  What  awareness  about  how  adoption  can 

are  people  doing?  Is  anyone  loiter-  make  a  positive  difference  m  the  lives 

ing?  Does  anyone  look  out  of  place?  0*^^°  " 

Is  anyone  watching  you?  DonOt  ig-  Each  year  more  than  1 1 0,000  chil- 

nore  your  insfincts;  if  something  feels  ^ren  nationwide  are  waitmg  to  be 

wrong,  it  probably  is.  adopted  by  loving  families. 

*Be  wary  of  e-mail  sent  to  you  or  Regardless  of  the  method,  children 

your  children  by  strangers.  Criminals  benefit  firom  the  support,  guidance 

use  e-mail  to  undermine  your  family's  and  understanding  of  the  people  who 

security.  Find  out  if  your  Internet  Ser-  care  enough  to  offer  them  uncondi- 

vlce  Provider  allows  you  to  block  e-  tional  love,  a  home  and  family, 

mail  from  strangers.  The  illustrator,  Berger.  used  his  art 

•Tell  your  children  that  if  they  believe  to  provide  his  personal  interpretation 

any  of  their  peere  intend  to  harni  them-  of  the  issue.  Recalling  memories  from 

selves,  fellow  students,  school  person-  his  own  childhood,  Berger  attempts 

nel  or  others,  that  they  should  seek  help  to  convey  a  visual  balance  between 

from  a  tnisted  adult  Immediately  reality  and  ihe  fantasy  of  what  might 

♦Before traveling intemationally.  buy  be.  It  also  shows  childhood  as  a  deli- 

a  guidebook,  map  and  translation  die-  cate  and  influential  part  of  life, 

tionaiy  appropriate  for  your  destina-  To  order  this  and  other  stamps  and 

tlon.  Learn  local  customs  and  laws.  Note  philatelic  items  go  the  Web  site  at 

the  location  of  hospitals  and  police  sta-  www.stampsonline.com.  Stamps  are 

tions.  Learn  how  to  ask  for  help  and  also  available  toll  fi-ee  by  calling  1- 

how  to  use  the  phone  system.  800-STAMP-24. 


ST  JAMES  PRESBYTERIAN  CHURCH 

240  Leland  Ave.,  San  Francisco,  OA  94134 
The  Rev.  Dr.  Jerry  O.  Resus,  Minister 

Church  School  Classes:  9:15  a.m. 
Sunday  Worship  Service:  10:30  a.m. 
Wednesday  Bible  Study:  11:00  a.m. 

Friday  Bible  Fellowship:  7:30  p.m. 
Saturday  Choir  Rehersal:  10:00  a.m. 

You  arc  cordially  welcome  to  join  lu  £or  study,  worship, 
fellowship  and  service.  We  seek  to  teach  the  Bible  and  to 
USt  up  Jesus  Christ  so  He  can  draw  all  persons  to  Himself. 

Come  to  Church  This  Week 


Visitacion  Valley  Dental  Office 
Albert  Kuan,  D.D.S. 

t-    :/fsii  ,r      I  A    i       -  >     ..-  ;  . 

.      ^  l/   --is     1  -ntS 

10  Percent  Senior  Discount 

37  Leland  Avenue 
San  Francisco,  CA  941 34 

Monday  thru  Friday:  9  a.m.  to  5  p.m. 
Saturday:  9  a.m.  to  1  p.m. 

Phone  239-5500  for  an  appointment 

Cantonese  Spoken 


4  -  JULY  aOOO  -  VISnACCt4 \Ali£Y  GRAPEVtt 

Shell  Offers  Drivers 
Summer  Safety  Tips 

As  millions  of  Americans  take  to 
the  roads  this  summer,  the  Shell  Oil 
Company  has  some  advice  for  driv- 
ers, By  properly  getting  ready  for  that 
road  trip,  and  then  knowing  what  to 
do  if  a  problem  occurs,  motorists  can 
go  a  long  way  toward  minimizing  the 
kinds  of  mishaps  that  are  all  too  com- 
mon on  crowded  thoroughfares. 

•Before  you  leave  home,  make  sure 
your  vehicle  is  up  for  the  task.  Check 
tires  for  proper  inflation.  Make  sure 
the  windshield,  headlights  and  tail- 
lights  are  clean.  Check  all  fluid  levels, 
belts,  hoses  and  clamps,  and  refill  or 
replace  as  necessary. 

*Make  sure  your  trunk  is  properly 
Slocked  widi  items  that  will  come  in 
handy  in  the  event  of  an  accident. 
These  include  a  fire  extinguisher 
that's  unexpired  and  securely  stored; 
flares  or  reflective  devices:  jack  and 
lug  wrench:  properly  inflated  spare 
tire;  flashlight  with  extra  batteries; 
jumper  cables;  empty,  approved  gaso- 
line container;  blankets,  and  umbrella, 
poncho  or  raincoats. 

•If  your  battery-  goes  dead,  know 
how  to  jumpstarl  it  safely:  Position 
vehicles  so  jumper  cables  can  reach, 
but  vehicles  aren't  touching.  Con- 
nect one  end  of  the  red  cable  to  the 
positive  terminal  of  the  dead  battery, 
and  the  other  to  the  positive  terminal 
of  the  good  battery.  Connect  one  end 
of  the  black  cable  to  the  negative  ter- 
minal of  the  good  battery  and  the 
other  to  an  engine  bolt  head  or  other 
piece  of  non-movmg  metal.  Make 
sure  the  jumper  cables  are  away  from 
moving  engine  parts.  Start  the  engine 
with  the  good  battery  and  run  it  al  a 
moderate  speed.  Start  the  engine  of 
the  vehicle  with  the  dead  battery  ac- 
cording to  your  owner's  manual. 
Once  it  starts,  reduce  the  engine 
speed  to  idle.  Remove  the  jumper 
cables  in  reverse  order,  starting  with 
the  Black  cable  from  the  engine  bolt 
or  metal  connection  on  the  car  with 
the  dead  battery.  The  engine  needs 
to  run  for  20  minutes— which  can  in- 
clude driving  time— to  start  recharg- 
ing the  battery. 


•Get  out  of  a  skid  by  taking  your 
foot  off  the  gas.  and  then  tuming  the 
steering  wheel  in  the  direction  you 
want  the  front  of  the  car  to  go.  This 
not  only  helps  straighten  the  car  our. 
but  also  can  help  regain  traction. 

*In  case  of  a  blow-out,  know  what 
to  expect.  If  the  fi-ont  tire  blows,  the 
vehicle  will  pull  hard  to  the  side  of 
the  blow-out.  Don't  hit  the  brakes. 
Hang  on  to  the  wheel  tightly  with  your 
hands  in  the  9  o'clock  and  3  o'clock 
position,  take  your  foot  off  the  gas 
^d  concentrate  on  staying  in  your 
lane.  Tlien  slow  down  and  pull  off 
the  road  to  a  safe  location.  If  the  back 
tire  blows,  the  rear  of  the  car  will 
weave  back  and  forth.  But  you  should 
handle  it  the  same  way. 

•If  you  see  an  accident  and  want  to 
stop  to  help,  pass  well  beyond  the 
wreck  before  signaling  and  pulling  off 
the  road.  This  keeps  you  from  block- 
ing the  view  of  emergency  vehicles 
and  gives  emergency  crews  room  to 
work.  Also,  tum  on  your  emergency 
flashers  and  raise  your  hood  to  call 
attention  to  yourself. 

•When  traveling  with  children,  keep 
in  mind  that  the  safest  place  for  them 
is  the  back  seat.  This  keeps  them  far 
from  the  impact  in  a  head-on  collision 
and  away  from  the  passenger-side  air 
bag.  And  always  use  seatbelts. 

•Remember  the  8-80  rule  for  kids: 
Children  are  usually  big  enough  for 
seat  bells  when  they're  8  years  old 
and  weigh  80  pounds.  Otherwise,  use 

Free  Booklets 
On  Science 

The  National  Institute  of  Environ- 
mental Health  Sciences  offers  a  se- 
ries of  booklets  to  help  get  children 
interested  in  science: 

*  Environmental  Diseases  A  To  Z 
serves  as  an  introduction; 

*  Making  it  In  A  Tough  Environ- 
ment tells  how  genes  and  the  envi- 
ronment interact;  and 

*it's  YourScene.  7een  provides  en- 
vironmental tips  for  better  health. 

To  order,  write  EC-12.  NIEHS,  P.O. 
Box  12233.  Research  Triangle  Park, 
NC  27709,  or  call  919-541-7860. 
Teachers  may  order  in  quantity. 


child-safety  seats,  out  of  their  blind  spots.  If  you  can't  mirrors.  There  are  probably  blind 

•Trucks  need  room  to  maneuver,  so  see  the  tnjck  driver's  face  in  the  side  spots  in  your  own  car,  so  it's  a  good 

give  them  some  space.  Stay  100  to  250  mirrors,  the  truck  driver  can't  see  you.  idea  to  quickly  tum  and  visually  check 

behind  the  trailer  Don't  pass  on  the  •If  you're  changing  lanes,  don't  for  other  vehicles  next  to  you  before 

right  or  cut  in  front  of  trucks,  and  stay  rely  solely  on  your  rear- and  side-view  pulling  over. 


Summer  Youth  Programs  in  Visitacion  Valley 


Agcncv  Ik  Prognm 

Program  DcKriptlon  simI  Tarvet  Group 

Contact  Person 

RefllstrsUon  li 
Prtxiram  Timeline 

Language  Asslctanoe 

Asun  Pactnc  Amenan 
CofAfnunAv  Center 

•  etllngual  CMnese  InformaUoo  and  referral,  case 
marugement  (open  8/1/00) 

*  Target  low  income  Asiar\s  moving  from  weTfare  or 
tow  income  status  to  work 

Jason  Louie 
2442  Bayshore 
S.F  ,  CA  94134 
398-2219  (phone) 

*    Ho  (eglstratton 
deadline,  only 
income 
reaulrements. 

Language  assistance  in 
Cantorwse  and  Er^lish 

CMnese  fty  AJTirmative  Actxxi 
-  Ov>c  ParticipiWon  Project 

•  Pnrvide  eOuc^tional  presentattons  on  ov>c 
participation  issues  such  as  Census,  district 
elections,  language  access,  etc. 

•  Adult  emptoyment  services 

Christina  Wong 
17  Walter  U  Lum 
S.F  ,  CA  94108 
274-67S0  Phone) 
J97-8770  ('a«) 

•    t^o  registration 
deadline.  Call  to 
schedule  an 
appointment 

Language  assistance  in 
Cantonese  and  English. 

Girls  Aflci  School  Academv 

•  Computer  learnirg 

•  Dance,  arts  &  crafts,  gardening,  capoiera,  poetry 
slams,  field  trips,  cultural  actrvities  and  celebrations 

•  Lunch  and  monthly  stipend  provided 

»    Community  Health  fair  -  July  30*  -  12-4PM 

•  Target:  girls  ages  S-lB  years  oW  In  the  Sunnydale 
and  surrounding  communities 

K.  EveCte  flranOon 
3543  18"  St  .  #1S, 
S.F  ,  CA  94110 
S84-4044  (phone) 
998-9411  (rax) 

•  Uo  registration 
deadline. 

•  Program  starts  June 
23'*  and  ends 
August  19":  M  -  F. 
11AM -5PM. 

The  program  is  <n 
English. 

Intergroup  Cleanng  house  - 
Mate  Violence  Pieventior 

*  Victim  assistance 

*  Intergroup/agency  meeting  racilitatjon 

*  Workshops  and  tratning  sessions 

*  Community  orqaniting 
"bias  free"  schools  trainings 

*  Target  all  ages,  including  youth 

Sema  Dudum 
99S  Market  Street, 
Suite  1219 
S.F  .  CA  94103 
696-1355  (phone) 
243-B628  (fai>) 

•  No  registration 
deadline 

•  Year  round  program 

Other  languages 
available  upon  reQuest. 

Mission  YMCA  - 
Summef  Oav  Camp 

•  Three  Monday  -  Friday  day  camps  for  children  ages 
s-u 

*  One  day  camp  for  youth  ages  (12-15) 

♦  Target,  youth  and  teens  from  aM  socio-economic 
backgrounds 

Front  Desk 
4080  Mission  St,, 
S  F  ,  CA  94112 
566-6900  (plwne) 
5S6-7480  (faxl 

•  Open  registration  by 
week 

•  Program  will  be  from 
June  S"  -  August 
16' 

Program  is  m  English, 
but  available  assistance 
m  Spanish  and  Tagalog 

Real  Options  fot  Citv  Kids  - 
Soccer  Camp 

»    Soccer  camp  for  all  experience  levels  (SIO  donation 

requested) 
»   Target:  children  ages  7-1? 

Heidi  Zellweger 

3717  Buchanan  St. 

Suite  300 

S.F  ,  CA  94123 

8B5-4301  (phone) 

3Sl-3939(rax) 

•  Registration 
deadline;  June  22'' 

♦  Camp  will  be  from 
June  26"  until  June 
30*  (4  -  6PM) 

The  program  is  in 
English,  but  will  try  to 
accommodate  ir 
necessary 

S.F  RecfeatiO'i  and  Park 
Department  ■  Herz 
PUygrourKl 

•  Lunch 

•  KKkball,  Tumbling,  Ground  Hockey.  Hiking 

•  Cooking,  Arts  &  Crafts 

•  Soence  Day  Camp 

•  Field  Tnps 

•  Tarnet:  all  youth 

Renee  Strong 
Visitacion  and  Hah n 
SF  ,,CA  94134 
3:M706 

•  No  registration 
deadline, 

•  June  -  August 

Program  is  m  English. 

S-F.  RecreatJon  and  Park 
Department  -  Latchkey 
Program 

•  Recreation 

•  Sports 

•  lunches 

Nofoa  Taula,  Jr. 
Vtsitack>n  Valley 
Elementary  School 
5S  Schwerin  St. 
San  Francisco,  CA 
94134 
337-4707 

•   TT>ls  Prognrntbr 
Children  Is  open  all 

summer,  and 
anyone  can  attend. 

Program  is  m  English. 

Visitacion  Valley  Community 
Beacon  Center  -  WCBC 
Sumrrer  Programs 

»   Arts  and  crafts 

*  Open  recreation 

*  Mentoring/baslcett>alt 

*  Target:  all  chiklren  welconwd. 

Veil  Williams 
450  Raymond  Ave 
S,F,,CA  94134 
452-4907  (phone) 
4S2-4910  (fax) 

•  Registration  week: 
June  19  -  June  23 

•  Open  Recteabon 
starts  June  19*: 
other  programs  start 
June  26*. 

The  program  ts  in 
English,  but  Spanish, 

assistance  Is  available. 

Visiiacion  Valley  Commonitv 
Center  -  Rover  After  School 
Program 

•  Workshops  for  conflict  management,  self  esteem, 
gardening,  dance,  literacy,  and  others. 

•  Field  trips 

•  Target:  school  age  children  in  visitacion  Vallev 

Dee  Smith 
50  Raymond  Ave 
S.F  ,  CA  94134 
SB5-2059  (phone) 
467-4367  (rax) 

*  No  deadline  for 
registration. 

♦  Year  round  program 

Program  is  m  English, 

VisitacKW  Valley  Cornrnunity 
Center  -  Summer  Youth 
EmpkTyment  Program 

•  Pre-emp(ovment  training 

•  Labor  market  ortentaDon,  placement,  subsidized 
employment 

•  ^7  subsidized  job  pldcerrwnts 

•  Taroet:  ages  14-21  in  Visitaoon  Valley 

LesetteGray 
50  Raymor)d  Ave. 
S.F  ,  CA  941 34 
467-4861  (phone) 
467-3757  (fax) 

*  Register 
immediatdy, 

•  Jobs  start  mid  June 
and  ^nlsh  end  of 
July. 

The  program  is  in 
English,  but  interpreters 
available  upon  request. 

Vsrtadon  Valley  Elementary 

School- 

Surruiw  School 

Vincent  Chao 
55  Schwerin  St. 
469-4799  (phone) 
469-4099  (fax) 

*  Registration 

Deadline:  Apnl  30* 
»    June  19*  -  Jury  14" 

9.10AM  -  1:40PM 

Summer  school  is  In 

English, 

Compiled  by  Chinese  for  AITIrmatlve  Action 


CAMERON-JONES 
REALTORS,®INC. 


Cathy  Kline  Saunders 

Lifetime  Senior  Marl<eting  Consultant 
Broker  Associate 


For  Any  of  Your 
Real  Estate  Needs 
Call  Me 
(415)  334-0800 
Extension  229 


2566  OCEAN  AVENUE  at  19th 
SAN  FRANCISCO,  CA  94132 


Reading  Matters 
All  Year  Long 

School  may  be  out,  but  reading  can 
be  a  part  of  every  family  member's 
vacation  plans.  Whatever  your  sum- 
mer plans,  reading  teachers  have 
some  practical— and  ftjn— ways  you 
can  help  make  sure  that  your  child's 
vacation  from  school  isn't  a  vacation 
from  learning.  Herearejustafew: 

*Snack-Plus:  Cut  bread  into  rect- 
angles, squares,  triangles  and  circles 
making  at  least  two  of  each  shape. 
Ask  your  child  to  choose  two  pieces 
of  the  same  shape,  then  to  put  jam 
and  peanut  butter  on  one  piece,  top- 
ping it  with  the  other.  Presto!  Your 
youngster  has  learned  a  shape  and 
made  his  own  snack. 

^Recycle:  Instead  of  tossing  that 
junk  mail,  use  it  as  a  learning  toot. 
Have  your  child  go  through  it  to  find 
letters,  sight  words,  spelling  words, 
and  reading  words. 

*  Wntmg  Game:  Have  your  child  pre- 
tend to  write-with  an  unsharpened 
pencil  or  own  finger—on  a  family 
member's  back.  The  adult  whispers  a 
letter  or  word  and  the  child  writes  or 
spells  it  on  the  other  person's  back. 
Then  the  writer  and  the  "writee"  trade 
answers  for  accuracy. 

*Cerea! Readers:  At  breakfast,  read 
the  back  and  sides  of  the  cereal  box. 
If  there's  a  game  on  the  box,  play  it. 

^Navigation:  Whether  you're  trav- 
eling by  car  or  bus,  your  children  can 
help  lead  the  way.  Tell  them  what  to 
look  for  on  exit  and  street  signs,  then 
let  them  be  the  guide. 

One  tip  that  reading  teachers  agree 
on  universally:  Making  reading  a 
regular  part  of  your  child's  daily  rou- 
tine is  as  important  as  homework,  din- 
ner, and  a  nightly  bath.  Starting  early, 
reading  can  become  a  lifelong  habit. 

Documentarv  on 
Hetch  Hetchy  System 

KQED,  Channel  9  will  premiere  Trea- 
sure of  the  Tuohmne:  The  Helch  Hetchy 
5yj/em  on  Sunday,  July  16  at  1  p.m. 

Produced  by  award-winning  film- 
maker Michael  Moore  for  the  San 
Francisco  Public  Utilities  Commis- 
sion (SFPUC)  an  the  Bay  Area  Water 
Users  Association  (BAWUA),  the 
documentary  includes  scenic  footage 
shot  on  location  at  the  pristine  Hetch 
Hetchy  watershed  and  inside  the 
massive  O'Shaughnessy  Dam  in 
Yosemite  National  Park.  Historical 
images  of  the  construction  of  the  sys- 
tem and  personal  accounts  tell  the 
story  of  this  expansive  and  unique 
water  project  that  now  delivers  water 
to  2.5  million  people  in  the  San  Fran- 
cisco Bay  Area  167  miles  away  by 
the  force  of  gravity. 

"The  Hetch  Hetchy  system  deliv- 
ers some  of  the  purest  drinking  water 
in  the  country,"  said  S.F.  PUC  Presi- 
dent E.  Dennis  Normandy.  "People  in 
the  Bay  Area  now  have  the  opportu- 
nity to  see  this  tremendous  engineer- 
ing project  which  was  initiated  90 
years  ago  that  enabled  the  Bay  Area 
to  become  the  diverse  and  prosper- 
ous region  it  is  today." 

Hetch  Hetchy  drinking  water  be- 
gins as  pure  snowmelt  from  the  gran- 
ite peaks  above  the  Grand  Canyon  of 
the  Tuolumne  River  in  Yosemite.  A 
system  of  reservoirs,  aqueducts, 
treatment  plants  and  nearly  1,500 
miles  of  pipeline  delivers  water  to  resi- 
dential customers  in  San  Francisco, 
and  water  agencies  in  San  Mateo, 
Santa  Clara  and  Alameda  counties. 
The  green  hydroelectric  energy  gen- 
erated by  the  system  powers  essen- 
tial San  Francisco  City  services  as 
Muni,  local  hospitals,  City  Hall  and 
streetlights. 
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New  John  King  Center  on  Raymond  A  venue  Begins  to  Talce  Siiape 


Construction  of  the  new  John  King  Senior  Community  along  the  500  block  of  Raymond  Avenue  began  during  the  winter  with 
excavation  of  the  site  and  adjacent  hillside  before  building  foundations  were  set  When  completed  next  year,  the  attractive 
complex  will  feature  90  units  of  senior  housing  along  with  a  new  senior  center  and  a  new  child  care  facility. 


Million  Dollar  Brownie  Pic  a  Pillsbury  Bake-Off  Contest  Winner 


Tree  Identification 
Guide  Available  Free 

What  Tree  Is  That-',  a  pocket  guide 
for  identifying  157  different  trees 
found  in  the  western  U.S.,  is  avail- 
able free-of-charge  from  the  National 
Arbor  Day  Foundation. 

Dozens  of  drawings  illustrate  the 
trees'  leaves  or  needles  and  their 
acorns,  berries,  seed  pods  and  cones. 

To  obtain  a  free  copy,  send  your 
name  and  address  to:  What  Tree  Is 
That?:  c/o  The  National  Arbor  Day 
Foundation,  1 00  Aitoor  Ave.,  Nebraska 
City,  NE  684 10. 


(NAPS)  A  pie  that  combines  two  of 
America's  favorite  desserts-brownies 
and  cheesecake-took  the  top  prize  at 
the  recent  50th  Anniversary  Pillsbury 
Bake-OffContest 

The  sweet  treat  earned  its  creator, 
Bobbie  Sonefeld  of  Hopkins.  S.C.,  the 
one  million  grand  prize  at  the  country's 
most  prestigious  cooking  contest. 

The  young  mom  says  her  dessert 
is  "easy,  inexpensive  and  my  two 
sons  love  it." 

All  the  recipes  from  this  year's  con- 
test are  available  at  www.bakeoff.com. 

Cream  Cheese  Brownie  Pie 

1  Pillsbuiy  Refrigerated  PieCmst(fTDm 
I5-0Z.  pkg.),  softened  as  directed  on 
package;  1  (8-oz.)  pkg.  cream  cheese, 
softened;  3  tablespoons  sugar,  1  tea- 
spoon vanilla;  3  eggs;  1  (15.1-oz.)pkg. 
Pillsbury  Thick  On  Fudgy  Hot  Fudge 
Swirl  Deluxw  Brownie  Mix;  l/4cupoil; 
2  tablespoons  water,  1/2  cup  chopped 
pecans. 

Heal  OVCT  to  350  F.  Prepare  pie  crust 
as  directed  on  package  for  one-crust 
filled  pie  using  9-inch  pie  pan.  In  me- 
dium bowl,  combine  cream  cheese, 
sugar,  vanilla  and  I  of  the  eggs;  beat 
until  smooth.  Set  aside. 

Reserve  hot  fudge  packet  from 
brownie  mbc  fortopping.  In  large  bowl, 
combine  brownie  mix,  oil,  I  table- 
spoon of  the  water  and  remaining  2 
eggs;  beat  50  strokes  with  spoon. 

Spread  1/2  cup  brownie  mixture  in 
bottom  of  crust-lined  pan.  Spoon  and 
carefully  spread  cream  cheese  mix- 
ture over  brownie  layer.  Top  with  re- 
maining brownie  mixture;  spread 


evenly.  Sprinkle  with  pecans.  Bake  at 
350iF.  for  40  to  50  minutes  or  until 
center  is  puffed  and  crust  is  golden 
brown. 

If  necessary,  cover  edge  of  crust 
with  strips  of  foil  after  1 5  to  20  min- 
utes of  baking  to  prevent  excessive 
browning.  (Pie  may  have  cracks  on 

Reduce  Your  Chance 

(NAPS)  When  seeking  medical 
treatment,  you  may  be  concerned 
about  medication  errors. 

A  recent  government  report  stated 
that  up  to  98,000  people  may  die  each 
year  f^om  medical  errors.  Fortunately, 
there  are  steps  you  can  take  to  re- 
duce the  chance  that  a  medication 
error  will  reach  you. 

The  American  Pharmaceutical  As- 
sociation (APhA)  Foundation,  affili- 
ated with  the  national  professional 
society  of  pharmacists,  has  been  an 
active  participant  in  efforts  to  reduce 
medication  errors.  APhA  Foundation, 
executive  director.  William  Ellis  states 
"Our  research  shows  the  best  results 
occur  when  patients,  pharmacists  and 
physicians  lalk  with  each  other  about 
medications  and  how  to  use  them." 

T^e  foundation  recommends  the 
following: 

•Make  sure  you  take  the  right  drug 
and  the  right  dose.  When  your  doc- 
tor gives  you  a  prescription,  find  out 
the  name  of  the  drug,  the  strength, 
how  often  to  take  it.  In  addition,  you 
can  ask  your  doctor  to  include  the 
medicine's  intended  use  on  the  pre- 
scription""for  rash"  or  "for  high 


surface.) 

Place  hot  fudge  from  packet  in  smal  1 
microwave- safe  bowl.  Microwave  on 
high  for  30  seconds.  Stir  in  remaining 
tablespoon  water.  Drizzle  fijdge  over 
top  of  pie.  Cool  3  hours  or  until  com- 
pletely cooled.  Store  in  refrigerator.  8 
servings. 

of  Medication  Error 

blood  pressure,"  etc. 

*Read  the  label  as  soon  as  you  pick 
up  your  prescription.  Look  at  the 
medicine  in  the  container.  If  you  are 
unsure  about  the  medicine,  always 
check  with  the  pharmacist. 

*Keep  a  list  of  all  the  medications 
you  are  taking  with  you.  Include  over- 
the-counter  products,  homeopathic, 
and  herbal  remedies,  Share  the  list 
with  your  health  care  providers.  This 
is  important  because  sometimes  medi- 
cations may  interact  with  each  other. 

•If  you  are  allergic  to  a  drug,  tell 
your  doctor  and  pharmacist  and  make 
certain  that  this  information  is  writ- 
ten in  your  records. 

•Ask  your  doctor  or  pharmacist 
how  soon  you  can  expect  to  see  re- 
sults and  any  common  side  effects 
from  your  medicine.  Always  call  your 
doctor  or  pharmacist  if  you  believe 
you  are  experiencing  an  unexpected 
or  severe  side  effect. 

One  of  the  best  ways  to  avoid  mis- 
takes is  to  learn  as  much  as  you  can 
about  your  medicines.  If  you  are  un- 
sure you  are  using  your  medications 
correctly,  speak  with  your  doctor  or 
pharmacist. 


Super  Popcorn 
Snacking  Ideas 

(NAPS)  When  you're  in  the  mood 
for  a  fast,  easy  and  tasty  snack,  reach 
for  popcorn,  the  versatile  snack  that 
delivers  a  powerful  taste  sensation 
with  excellent  nutrition  Go  from  plain 
to  positively  perfect  with  these  quick 
and  easy  popcom  ideas: 

Rockin'  Ranch  Popcorn 

I  oz,  package  of  dry  ranch  dressing 
mix;  8  cups  of  oil-popped  popcom. 

In  a  large  bowl  or  paper  bag,  place 
the  popped  popcorn  and  sprinkle 
with  the  dressing  mix.  Cover  the  bowl 
or  fold  over  the  bag  and  shake  well  to 
coat.  Makes  8  cups. 

Tex  Mex  Mix 

8  cups  popped  popcom  (air-popped); 
2  teaspoons  ground  chili  powder.  2 
teaspoons  paprika;  2  teaspoons 
ground  cumin;  butter-flavored  cooking 
spray. 

In  a  small  bowl,  combine  all  season- 
ing tog^er.  Put  popcom  in  a  large  bowl 
and  spray  lightly  with  butter-flavored 
cooking  spray.  Add  spices  to  popcom 
and  mix  thorou^ly  until  all  kemels  are 
coated.  Makes  8  cups. 
English  Toffee  Popcorn  Crunch 

6  oz.  English  toffee  candy;  1/4  cup 
light  com  syrup;  8  cups  popped  pop- 
com. 

In  a  small,  heavy  saucepan,  com- 
bine the  toffee  and  com  syrup.  Stir 
constantly  over  low  heat  until  the 
toffee  has  melted  and  the  mixture  is 
smooth.  Remove  from  heat  and  pour 
over  popcorn.  Using  two  wooden 
spoons,  toss  to  coat  well.  Let  cool. 
Makes  8  cups. 


6  ■  JULY  2(M0  -  VEnACION  VAllfY  GRAPEVWE 


Grapevine  Puzzler    Russian  Republics 
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Adygea 
Bashkortostan 
Buryatia 
Chechnya 
Chuvashia 
Dagestan 


Gorno- 
Altay 
Ingushetia 
Kabardino- 
Balkaria 
Kalmykia 


Karelia 
Khakassia 
Komi 
Mari  El 
Mordovia 
North 


Ossetia 
Russia 
Yakutia 

Tatarstan 
Tuva 

Udmurtia 


[  'Historic  "Proportions 

Match  clues  to  answers. 
1953 

1.  Annistice  on  July  27  ended  hos- 
tilities of  this  conflict. 

2.  Coronation  on  June  2  began  offi- 
cial reign  of  British  monarch. 

3.  Winneroftfie  1953  Academy  Award. 

4.  On  Dec.  18.  the  FCC  approved  this 
type  of  broadcast. 

5.  Country  was  proclaimed  a  repub- 
lic on  June  18. 

6.  On  Jan.  20  he  became  34th  Presi- 
dent of  U.S. 

7.  Ferry  ship  sunk  off  coast  of  North- 
em  Ireland. 

8.  Couple  was  executed  June  19  for  re- 
vealing atomic  secrete  to  the  Soviet  UnicHi. 

9.  Basebail  team  announced  Mar.  1 8 
it  would  move  to  Milwaukee. 

10.  World  Series  winners  Oct  5  for 
the  fifth  year  in  a  row. 

11.  Expedition  began  searching  for 


Match  quotes  to  speakers. 

1.  "A  life  directed  chiefly  toward  ful- 
fillment of  peistxial  desires  sooner  or  later 
always  leads  to  bitter  disappointment." 

2.  "The  man  who  lets  himself  be  bored 
is  even  more  contCTnpti  ble  than  the  bore." 
3-  "Marriage  is  popular  because  it 

combines  the  maximum  of  temptation 
with  the  maximum  of  opportunity." 

4.  "Science  is  a  first-rate  piece  of  fiir- 
niture  for  a  man's  upper  chamber,  if  he 
has  common  sense  on  the  ground  fioor." 

5.  "Government  investigations  have 
always  contributed  more  to  our  amuse- 
ment than  they  have  to  our  knowledge. ' ' 

6.  "A  classic  is  something  that  ev- 
erybody wants  to  have  read  and  no- 
body wants  to  read." 

7.  "We should  all  be  concemed  about 
the  future  because  we  will  have  to 
spend  the  rest  of  our  lives  there." 

8.  "Half  of  our  mistakes  in  life  arise 
from  feeling  where  we  ought  to  think 
and  thinking  where  we  ought  to  feel." 

9.  "The  meeting  of  two  personalities 
is  like  the  contact  of  two  chemical 
substances;  if  there  is  any  reaction, 
both  are  transformed." 

A.  Samuel  Butler 

B.  John  Churton  Collins 

C.  Mark  Twain 

D.  Carl  Jung 

E.  Charles  Kettering 

F.  George  Bernard  Shaw 

G.  Albert  Einstein 

H.  Oliver  Wendell  Holmes 

I.  Will  Rogers 

a-6  -6-8  -H-i  -0 
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an  elusive  creature. 

12.  Pianist  gains  popularity  through 
the  radio. 

13.  Country  was  stunned  by  general 
strike  in  August. 

14.  Powerful  Soviet  leader  died  Mar.  5. 

15.  Devastating  earthquakehit  Mar.  18, 

1 6.  Stanley  Cup  champions  of  the  NHL. 

1 7.  Winnere  of  the  NFL  title  on  Dec.  27. 
!  8.  They  became  NBA  champions. 

A.  Montreal  Canadiens 

B.  Princess  Victoria 

C.  Joseph  Stalin 

D.  Abominable  Snowman 

E.  The  Rosenburgs 

F.  Boston  Braves 

G.  New  York  Yankees 

H.  Korean  War 

I.  Detroit  Lions 
J,  Elizabeth  II 
K.Egypt 

L.  Color  TV 

M.  New  York  Knickerbockers 
N.  From  Here  to  Eternity 
O.  Dwight  Eisenhower 
P.  France 
Q.  Liberace 
R.  Turkey 
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Five  Years  A^o 
In  the  Grapevine 


JULY  1995 

•Acknowledging  decades  of  devo- 
tion to  his  community,  an  Honorary 
Doctorate  of  Public  Service  was 
awarded  to  Visitacion  Valley  resident 
Henry  Schindel  by  the  John  F. 
Kennedy  University  Board  of  Regents 
during  its  June  1 7  commencement. 

•Members  of  the  Visitacion  Valley 
Community  Center  Board  held  a  spe- 
cial ballroom  luncheon  in  June  to 
welcome  new  members  to  its  ranks. 

•Supervisor  Kevin  Shelley  called  a 
hearing  to  discuss  closure  of  the  Silver 
Avenue  freeway  oflramp  and  its  im- 
pact on  the  surrounding  neighborhood. 

*The  Visitacion  Valley  Task  Force 
planned  a  July  22  public  hearing  to 
give  local  residents  an  opportunity  to 
comment  on  benchmarks  developed 
for  improvement  of  the  neighborhood , 

•Ingleside  Police  Station  and 
ingleside  Recreation  Center  hosted  a 
Youth  Day  on  July  19. 

•Mayor  Frank  Jordan  was  among 
the  visitors  June  17  at  the  annual  El 
Dorado  Neighborhood  Betterment 
Council  Street  Party. 

•Valley  resident  Marlene  Tran,  an 
instructor  with  the  CCSF  Chinese 
Education  Center,  received  an  award 
for  promoting  recycling  by  the  S.F. 
Recycling  Program, 


Sump,  the  Grump 


Learning  the  ABC*s 
Of  Your  Gardening 

(NAPS)  Gardening  is  a  pleasure,  but 
until  you  know  what  to  do  and  how 
to  do  it.  gardening  can  also  be  a  chal- 
lenge, Luckily,  a  new  book.  Creating 
Good  Gardens  (Creative  Homeowner 
$20.00)  has  come  out. 

In  easy-to-understand  language,  lush 
photographs,  and  instructive  draw- 
ings, this  book  clears  up  many  of  the 
mysteries  new  gardeners  face.  In  it, 
you'll  learn  how  to  design  beautiful 
gardens  that  suit  your  lifestyle  and  are 
also  kind  to  the  environment  Throu^i- 
oul.  authors  Roger  Holmes  and 
Eleanore  Lewis  make  easy  maint^ance 
and  time-saving  techniques  a  priority. 
Following  are  excepts  illustrating  how 
well  this  book  gets  you  started. 

Planning  for  Success:  Few  people 
would  consider  building  a  house 
without  a  blueprint  or  plan.  It  is  im- 
portant to  apply  this  rule  to  your  gar- 
den as  wel!  The  best  way  to  succeed 
at  designing  your  garden  is  to  start 
small.  The  experience  and  knowledge 
that  comes  with  each  project  will  help 
in  the  next.  Planning  a  garden  that 
accentuates  your  properly,  ad- 
dresses your  family's  needs,  and  is 
easy  to  maintain  are  important  fac- 
tors to  consider.  Coordinating  plant's 
colors,  textures,  and  blooming  sea- 
sons requires  experience  and  itnowl- 
edge,  not  to  mention  more  effort.  De- 
cide what's  best  for  you  early  on.  If 
you  have  a  large  family  that  uses  the 
yard  for  fun  and  entertainment,  keep 
your  garden  small,  and  isolated  from 
access  to  entryways,  storage  areas, 
and  play  areas.  And  remember  to  co- 
ordinate your  garden  with  any  out- 
door structures  such  as  arbors, 
fences,  and  paths. 

Tricks  oj  'he  Trade:  Although  the 
urge  to  grow  a  variety  of  different 
plants  is  strong,  in  the  end,  your  gar- 
den may  turn  out  looking  messy  and 
out  of  control.  When  designing  your 
garden,  think  simplicity.  One  trick  that 
professionals  use  is  repetition.  Re- 
peating the  same  plant  or  color  sev- 
eral places  in  the  same  bed  helps  tie 
everything  together  by  giving  con- 
text and  order.  It's  also  much  more 
pleasing  to  the  eye.  Another  trrck  for 
designing  a  memorable  garden  is  to 
create  a  focal  point-an  element  that 
quickly  catches  the  viewers  eye,  and 
draws  them  in.  A  focal  point  doesn't 
have  to  be  huge  and  overbearing,  but 
it  has  to  be  large  enough  to  attract 
attention.  Try  a  reflecting  ball,  or  a 
structure  such  as  a  gazebo,  wooden 
bench,  or  birdbath.  Specimen  trees, 
such  as  a  weeping  cherry  or  Japa- 
nese maple,  work  well  also. 

Buying  Healthy  Plants:  A  well-de- 
signed garden  starts  with  healthy 
plants.  When  shopping,  look  for  a 
nursery  or  garden  center  that  supplies 
quality  plants  and  gardening  supplies 
year-round.  Some  suppliers  also  of- 
fer a  replacement  or  cred  it  if  the  plants 
dies  within  the  first  year,  which  is  al- 
ways a  plus.  Select  those  plants  that 
are  native  to  your  region  and  climate. 
Smaller  plants  that  have  not  yet 
bloomed  are  more  likely  to  perform 
better  than  those  already  in  flower. 
As  you  select  plants,  remember  to 
match  their  needs  (sun  requirements, 
soil  preferences,  and  moisture/water- 
ing specifics)  to  the  place  where  you 
are  planting  them.  And  always  re- 
member to  group  plants  with  similar 
needs  in  the  same  bed.  It  makes  for 
much  easier  maintenance. 

Overall  Garden  Care:  Gardens  re- 
quire routine  maintenance  to  stay 
healthy.  Mulch  is  a  very  important 
part  of  the  equation.  Mulch  helps  soil 
retain  water,  keeps  roots  fi-om  getting 
too  h  not  or  cold,  holds  weeds  in 
check,  and  provides  nutrients.  Many 
loose,  org^ic  materials  can  be  used 
as  mulchNchopped  leaves,  straw, 
grass  clippings,  newspaper,  and 
shredded  or  chipped  wood  or  bark. 
Layer  the  mulch  no  more  than  3 
inches  deep,  and  leave  a  few  inches 
around  the  stem  of  the  plant  clear  to 
avoid  rotting  problems.  Mulch  helps 
the  soil  retain  water,  but  it  doesn't 
provide  moisture.  Plants  need  regu- 
lar watering  to  stay  healthy.  To  find 
out  if  a  plant  needs  watering,  check 
the  soil.  If  the  soil  beneath  the  mulch 
feels  dry.  add  water.  When  you  wa- 
ter, water  deeply,  adequately  soaking 
the  soil.  Wetting  just  the  top  of  the 
soil  encourages  shallow  root  growth. 


How  to  Keep  Your  Home  Secure 


(NAPS)  Do  you  leave  a  note  on 
your  door  that  says  you'll  be  back 
soon?  Is  a  window  lefl  open  a  crack 
at  night?  Have  you  been  meaning  to 
put  a  padlock  on  your  shed  but  never 
got  around  to  it?  If  you've  answered 
yes  to  any  of  these,  you  may  be  put- 
ting your  family's  safety  and  your  be- 
longings at  risk. 

A  burglary  happens  in  the  United 
States  ever  - 1 5  seconds.  Follow  these 
tips  from  Master  Lock  to  keep  your 
family  and  home  safe: 

1.  Always  lock  your  windows  and 
doors—whenever  you're  gone  or 
sleeping, 

2.  To  make  your  home  look  occu- 
pied when  you're  away,  ask  a  neigh- 
bor to  collect  your  mail  and  newspa- 
pers, and  turn  on  lights  at  night. 

3.  Store  valuables  like  grills,  lawn 
mowers  and  bicycles  out  of  sight,  in 
a  locked  garage  or  shed.  Keep  tools 
and  ladders  stored  where  burglars 
can't  see  them. 

4.  Secure  garage  doors,  gate 
latches  and  sheds  with  high-security 
locks.  Use  durable,  weather-resistant, 
high-quality  padlocks. 

5.  Trim  the  bushes  and  shrubs 
around  your  house. 

6.  Never  leave  your  house  key  in 
your  mailbox,  under  the  mat  or  over 
the  doorway. 

7.  Consider  installing  a  motion  de- 
tector or  other  alarm  system. 

8.  Start  or  participate  in  a  neighbor- 
hood or  community  watch  program. 
Choosing  the  Best  Lock  for  You  r  Home 

Padlocks  help  guard  your  posses- 
sions against  intruders.  When  choos- 
ing a  lock,  look  for  these  features  for 
maximum  protection  and  conve- 
nience: 

*Security:  Locks  with  pin  tumbler 
cylinders  offer  superior  resistance  to 
picking.  Tou^  looking  padlocks  in- 


timidate burglars. 

*Strength:  Locks  with  bolt-cutter- 
tough  shrouded  shackles  provide 
extreme  resistance  to  prying,  cutting 
and  impact. 

*  Weatherability:  Look  for  padlocks 
that  can  be  used  safely  in  all  weather 
conditions  and  are  guaranteed 
against  rust  and  corrosion. 

*  User  Friendly:  Locks  with  plastic 
bumpers  prevent  scratches  or  dings 
to  walls  and  other  surfaces  they 
touch. 

^Convenience:  A  padlock  should 
be  easy  to  open  with  one  hand. 

*  Versatility:  Select  the  right  sized 
padlock  for  the  job.  Look  for  a  model 
that  lets  you  duplicate  keys  easily 

When  shopping  for  a  padlock  that 
provides  maximum  protection,  weath- 
erability and  convenience,  look  for 
new  Titanium  Series  locks  from  Mas- 
ter Lock,  the  company  that  invented 
the  padlock.  These  first-ever  locks 
reinforced  with  titanium  for  superior 
strength  without  adding  size  or 
weight  are  as  stt-ong  and  durable  as 
Master  Lock's  traditional  laminated 
padlock  (the  lock  that  can  withstand 
a  speeding  bullet).  They  have  a  sleek, 
forward-looking  design  that's  hand- 
some enough  to  accent  any  home, 
yard  or  vehicle. 

The  Titanium  Series  padlock  is  vir- 
tually undefeatable.  Its  shrouded 
hardened-steel  shackle  resists  bolt 
cutters  and  hammer  blows,  and  its 
scratch-proof,  durable  plastic  bumper 
protects  surfaces  next  to  die  lock.  Plus 
the  keyway  on  the  new  Titanium  Se- 
ries is  on  the  front,  allowing  for  single 
hand  use.  These  locks  also  have  a 
sliding  keyway  cover  that  keeps  dirt 
from  jamming  the  locking  mechanism. 
For  key  duplication,  simply  take  your 
Titanium  Series  keys  to  the  nearest 
hardware  store. 


Don't  Get  Soaked  Buying  a  Used  Car 


(NAPS)  Literally  thousands  of  cars 
were  submerged  in  the  waters  of  last 
fall's  floods.  During  the  post-flood 
clean  up,  auto  insurance  claim  adjust- 
ers totaled  thousands  of  flood  dam- 
aged vehicles.  That  isn't  stopping  a 
few  unscrupulous  sellers  from  put- 
ting these  cars  back  up  for  sale.  In 
many  instances,  these  mechanically 
unsound  and  frame  damaged  vehicles 
undergo  minor  repairs  and  are  resold 
with  no  notice  to  the  buyer 

To  help  consumers  avoid  these 
waterlogged  wrecks  Carfax.com,  the 
nation's  leading  provider  of  vehicle 
history  information,  has  compiled  the 
following  tips: 

*Check  it  out:  Examine  the  trunk, 
glove  compartment,  and  beneath  the 
seats  and  dash  for  signs  of  mud,  rust 
or  water  damage.  Look  for  discolored, 
faded  or  stained  upholstery  and  car- 
peting. Carpeting  that  has  been  re- 
placed may  fit  too  loosely  or  may  not 
match  the  interior  color. 

*Take  a  seat:  Check  all  gauges  on 
the  dashboard  to  make  sure  they  are 
accurate.  Look  for  signs  of  water 
Turn  the  ignition  key  to  accessory 
and  make  sure  all  of  the  warning  lights 
and  gauges  work, 

•Turn  //  on:  Test  the  lights,  wind- 
shield wipers,  turn  signals,  cigarette 
lighter,  radio,  heater  and  air  condi- 
tioner several  times  to  make  sure  they 
work.  Also,  flex  some  wires  under  the 
dash  to  see  if  they  bend  or  crack,  since 
wet  wires  become  brittle  upon  drying 
and  can  crack  or  fail  at  any  time. 


*Takeawhiff:  Smell  for  musty  odors 
resulting  from  mildew  and  look  for  a 
well-defined  line orwatermark. 

*Ask  an  expert:  Before  buying  any 
used  car,  always  get  a  pre-purchase 
inspection  by  a  trusted  mechanic. 

*Ask  for  a  Carfax  Report:  Con- 
sumers should  ask  their  used  car 
dealer  to  provide  a  detailed  vehicle 
history.  Participating  Carfax  dealers 
can  be  located  at  www.Carfax.com.  If 
not  available  through  a  dealer,  con- 
sumers can  visit  Carfax.com  to  pur- 
chase 60  days  of  unlimited  access  to 
the  company's  database  for  $19.95. 
Used  car  dealers  interested  in  sign- 
ing up  for  the  Carfax  service  should 
call  1-800444-0145, 

Carfax.com  uses  its  computerized 
database  of  over  one  billion  vehicle 
records  to  provide  a  detailed  history 
report  on  virtually  every  registered 
used  car  and  light  truck  since  1981. 
Using  the  17-character  Vehicle  Iden- 
tification Number  (VFN)  found  on 
dashboards  and  title  documents. 
Carfax.com  can  alert  consumers  to 
problems  that  can  severely  affect  the 
safety,  perfonmance  and  resale  value 
of  a  used  vehicle. 

free  Gardening  Booldet 

A  free  booklet  called  Garden  and 
Landscaping  Recycled  Products  is 
available  from  the  American  Plastics 
Council  by  calling  800-2-HELP-90  or  by 
visiting  the  American  Plastics  Council's 
web  site  at  www.plastics.org. 


Senior  Central  District  #7 

Is  Providing 

Free  Homeowner 

or 

Renter  Assistance 

Through  August  31,  2000 
at 

Visitacion  Valley  Senior  Center 

66  Raymond  Avenue 
Son  Francisco,  CA  94134 
For  more  information,  please  call 
Senior  Central  District  #7  at 
(415)  330-1789 


Avoiding  Federal  and 
Postal  Job  Scams 

You  never  have  to  pay  for  informa- 
tion about  job  vacancies  or  employ- 
ment opportunities  with  the  U.S.  gov- 
emmenl  or  U  S,  Postal  Service.  But 
some  fraudulent  promoters  are  victim- 
izing many  Americans  by  selling  in- 
formation about  federal  job  opportu- 
nities. These  scam  artists  advertise  in 
the  classified  sections  of  newspapers 
and  ofFer-for  a  fee-to  help  job  seek- 
ers find  and  apply  for  federal  jobs. 
Some  fraudulent  companies  even  try 
to  confuse  consumers  by  using  names 
that  sound  like  those  of  federal  agen- 
cies like  the  "U.S.  Agency  for  Career 
Advancement"  or  the  "Postal  Employ- 
ment Service" 

Fraudsters  may  lie  about  the  avail- 
ability of  federal  job  openings  in  your 
area.  For  example,  the  Postal  Service 
has  few  vacancies  for  career  posi- 
tions, and  for  many  of  the  entry-level 
jobs,  you  must  take  a  written  exami- 
nation. Postal  Service  hiring  takes 
place  al  the  local  level  through  85  dis- 
trict offices.  If  someone  tells  you  that 
postal  jobs  are  available,  check  with 
the  Postal  Service  to  determine  if  hir- 
ing is  taking  place  and  if  an  exam  is 
required  for  eligibility.  Because  of  the 
high  volume  of  applicants  taking  the 
tests,  they  usually  are  offered  every 
few  hours  in  any  particular  district. 

Federal  agencies  and  the  U.S.  Postal 
Service  never  charge  application  fees 
or  guarantee  that  an  applicant  will  be 
hired.  If  positions  require  a  competi- 
tive examination-and  many  do  not- 
hiring  agencies  typically  offer  free 
sample  questions  to  consumers  who 
sign  up  for  the  exam. 

It's  deceptive  for  anyone  to  guar- 
antee you  a  high  score  on  the  postal 
entrance  examinations  required  for 
rural  carrier  associate,  clerk,  city  car- 
rier, mail  handler,  fiat  sorter  machine 
operator,  mail  processor  and  markup 
clerk  jobs.  These  exams  test  your  gen- 
eral aptitude,  something  you  can't 
necessarily  increase  by  studying.  At- 
tending workshops,  studying  exam 
techniques  and  taking  practice  ques- 
tions won't  assure  you  a  top  score 
on  the  exam-and  even  a  top  score 
doesn't  guarantee  that  you'll  be 
hired.  You  must  meet  other  require- 
ments, including  passing  a  back- 
ground check  and  a  drug  test.  Some 


2 

3 

4 

S 

6 

7 

9 

10 

L  " 

12 

13 

li 

IS 

U 

l7 

18 

19 

20 

~2l 

"22 

23 

24 

25 

26 

27 

28 

30 

31 

I 
I 

I         S.F.  City  Meetings  | 

I  A9r^1stWed93Cb,A<pcft1slAidTu3p,Arts1sl  I 
to  3(1,  Educa>cn2ntWfi  Tu  7p,        1s03rdTu ^, 

I  Houang  Auth  2ncl'4lhTh^,HijranRcfi61sl/3fdTh  I 

I  43Ct),l±ravl3lTu53(i5,P^nngTh13Cp,ft*eWed  j 
5  3Ct),  Pot  1  St  Tuftd  Wed  4  3Cti.  Bit  Uites 

I  Tu2p,Rec^P^>c}Th4),SotriS«vces*Th9a  I 

I  Vtsltacton^DeyCorrvnunityCenter  | 

I  MondaysiSenaShcfpngll 30am , Tuesdays:  . 
I  Senor  Ceramtcs  930am-4pm  ,  Seniof  Bngo  i 
I  12Xpm,Thure(iays:SewngClass9am-3  | 
I  pm  USDAFoodDistributionDayislaslTtiurs-  • 
I  day  of  e\«ry  month  I 
I  I 

Tsan  Francisco  City  Services'! 

A&m^EDCARS  781Jjr^ 

lANtMALCOt^a  £646364  I 

I  BUS  SfCLTER  DAMAGE  882-49491 

CITV  TREES  (Inmmng)  695-2162 

I  DOMESTIC^AMILYVafNCE  8644722 ' 

IdPW  (cfeys)69MD17.(n^lsAffi*e«fc)8a5-2CG0| 
I  E^ERG£NCY  SERVICES  9-1-1 
I  E^ERGE^JCYS£RV^CES(c^Mlore}     55M0BO  i 

iGRAFFmOEANUPIDPW)  241-WASH I 

I  GRAFFm  SUSPECT  I^FO  553-1603  | 

I  raESCeSTATCM  (A«Tvmoi£3333433)  SSJ-ieOS  i 

Lfl^  AVENUE  RESOURCE  CBJTER  56&-2675 
ImAYOR'SOFFICE  564-7111  I 

|MAYCRSh£iaeORHOOOSERV)C£S  5646110  | 

NARCOTICS  TIPUr£(ancryiiajs}  1-8D0CRACKrT 

,  HftRK^GA^DTRAmCPROelaEfF^  563-1200 

'paiCE{fKn€mef9^  _   5530123  ' 

IpOTHOLERERMR    .  ..  896-21001 

|SAFE(naE^ibaitK)odwa1ciigra4B}  67^SAFE  I 
I  STREET  UGHTINGCITY  (out  ofader)  5540730  i 
STREETLlGHTINGPG&EtwDodpoles)  68a3201 
I  SUt^jyDALERESOURCECENTER  586-7572  I 
|TRAFFICSIGNALS{ajtofofdef]  55&2736 1 
j  TRAFFIC  ENGINEERING  5542300 1 

[wi^  AT^JOWy  MOUS  HDTLINE        281  -8406' 


veterans  receive  hiring  preferences. 

The  Federal  Trade  Commission  and 
the  U.S.  Officeof  Personnel  Manage- 
ment urge  job  seekers  to  avoid  fall- 
ing for  these  tip-offs  to  federal  and 
postal  job  rip-offs:  . 

♦Classified  ads  or  verbal  sales 
pitches  that  imply  an  affiliation  with 
(he  federal  government,  guarantee 
high  test  scores  or  jobs  or  stale  that 
"no  experience  is  necessary," 

*Ads  that  offer  information  about 
"hidden"  or  unadvertised  federal  jobs, 

•Ads  that  refer  to  a  toll-free  phone 
number.  Often,  in  these  cases,  an  op- 
erator encourages  you  to  buy  a  "valu- 
able" booklet  containing  job  listings, 
practice  test  questions  and  tips  for 
entrance  exams, 

•Toll-free  numbers  that  direct  you 
to  other  pay-per-call  numbers  for 
more  information.  Under  federal  law. 
any  solicitations  for  pay-per-cal  I  num- 
bers must  contain  full  disclosure 
about  cost.  Also,  the  solicitation  must 
make  clear  if  there  is  an  affiliation  with 
the  federal  government.  You  must 
have  a  chance  to  hang  up  before  you 
incur  any  charges. 

If  you  have  concerns  about  a 
company's  advertisement  for  em- 
ployment services,  contact: 

*FederalTradeCommission:  1-877- 
FTC-ELP  (382^357)  or  www.ftc.gov 

•U.S.  Postal  Inspection  Service  lo- 
cated in  the  blue  (Government)  pages 
of  your  telephone  directory. 

•Your  state  attorney  general  or  lo- 
cal Better  Business  Bureau. 

Federal  job  information  is  available 
through  the  U.S.  Office  of  Personnel 
Management's  USAJOBS  informa- 
tion system  by  calling  (4 1 5)  744-5627. 

In  addition,  job  information  is  avail- 
able online  at:  www.usajobs.opm.gov. 
Information  on  postal  jobs  is  avail- 
able at  your  local  post  office. 

Saturdays  are  Special 
At  Randall  Museum 

The  Randall  Museum  offers  drop- 
in,  hands-on  art  and  science  work- 
shops every  Saturday  from  1  to4  p.m. 
at  199  Museum  Way  (off  Roosevelt, 
above  the  Castro),  AM  ages  are  wel- 
come; under  8  must  be  accompanied 
by  an  adult. 

Museum  admission  is  free  with  $1 
per  person  workshop  fee  (except 
where  noted).  Call  554-9600  for  ftir- 
ther  infomiation. 

•August  5:  Assemble  unique  PVood 
Sculptures. 

•August  12:  Play  and  learn  with 
Water  and  Bubbles. 

•August  19:  Crayon  and  watercolor 
Animal  Rubbings. 

•August  26:  Cut,  punch  and  glue 
Colorful  Collages. 

Regular  Saturday  activities  include: 
Drop-in  Family  Ceramics  Workshop 
from  10  to  1 1 : 1 5  a.m.;  Golden  Gate 
Mode!  Railroad  Exhibit  from  1 1  a.m. 
\oAp.m.\  Meetthe  Animals^m  11:15 
a.m.  to  1 2  noon;  and  Animal  Feeding 
at  12  noon. 

(Crapevme  Want  Ads) 

VOLUNTEERS  WANTED  for  VVCC  After 
School  Program  lo  tulof  children  ages  5-14  at 
oneofourll  sites  In  the  Visrlaoon  Valley  area. 
Interested  persons  contact  Dee  Smrth,  WCC 
After  School  coordinalor  (415)  565-2059. 
A  UHLE  GOES  A  LONG  WAY.  The  John 
McLaren  C^iild  Developmefit  Center  seeks  in- 
kind  bon^ions  for  our  newly-created  lending 
library:  children's  books  and  magazines;  small 
children's  furniture;  wrtbng  and/or  art  supplies, 
educalional/ajltural  games  a  posters  Thank 
you  in  advance  for  your  kin*>ess  and  generosity! 
Please  send  all  donations  lo.  John  h^cLaren 
ChiW  Oevdopmenl  Center,  2055  Sunnydale 
Ave,,  San  Franasco,  OA  94134  Call  4694519 
it  you  would  like  la  us  to  p>ck-up  any  materials 
BEEN  THERE-.OONE  THAT!  The  ViSitaacn 
Valley  Jobs,  Education  and  Training  Program 
(across  from  the  site  of  the  recently  demolished 
Geneva  Toweri)  is  accepting  TANF  and  GA 
clients  for  "Welfare  to  Work-Job  Readiness 
Training.'  Classes  are  conducted  by  sensitive 
community  Gainers  fran  Visrtabon  Vdley  Got 
issues?  f4o  problem!  We'll  solve  them  together 
as  you  reach  for  your  own  self-sufficiency 
Feel  comfortable  while  you're  trying  to  sell 
yourself  into  today's  labor  market  Contact 
Ann  or  Mary  at  (4151  239-2666  or  239-2677 
ADVERTISING  IN  THE  GRAPEVINE  for 
Ospby:  Ful  Page;  $1 50;  1  /2  Page  $80;  1  /4  Page 
$45.  Ifl  Page  $25, 1/12  Page  $15  Discount  for 
threeamoreinsertwns.Call{415)  467-9300 
for  more  details  Wsa^t  Ads:  20  words  for  $1 
Extra  fine  50  cents.  Mail  ad  and  payment  by  last 
day  d  prior  month  to  Visitaoon  Valley  Grapevine , 
50  Raymond  Ave..  San  Franasco.  CA  941 34. 


The  Paunch  Patrol 

by  John  Frydenlund 

Yale  Professor  Kelly  Brownell  is  at 
it  again.  A  few  years  ago.  Citizens 
against  Government  Waste  (CAGW) 
reported  the  antics  of  the  good  doc- 
tor and  his  nutty  proposal  for  slap- 
ping a  sin  tax  on  fatty  foods.  Now,  in 
the  June  issue  of  American  Journal 
of  Public  Health,  he  teams  up  with 
Professor  Michael  Jacobson  to  ad- 
vocate a  national  fat  tax  on  sofr  drinks 
and  snack  foods. 

Their  idea  is  relatively  simple. 
Brownell  and  Jacobson  want  to  tax 
every  can  of  soda,  pound  of  candy 
and  bag  of  chips  consumed  by  rav- 
enous Americans.  Their  proposal 
would  impose  on  American  taxpay- 
ers a  new  national  tax  amounting  to 
$  1 .8  billion  and  radically  expand  the 
Nanny  Slate.  State  and  local  taxes  on 
sofr  drinks  and  snack  foods  already 
add  up  to  S 1  billion  each  year. 

Jacobson  and  Brownell  claim  that 
the  new  revenues  will  be  used  to  pro- 
mote healthier  lifestyles.  In  other 
words,  the  tax  will  be  used  to  fund  a 
"paunch  patrol"  to  force  Americans 
to  conform  to  eating  habits  mandated 
in  Washington,  D  C,  They  blissftjlly 
ignore  evidence  that  past  efforts  to 
control  citizens'  behavior,  such  as  the 
tobacco  tax,  have  been  a  complete 
failure  and  the  ftinds  have  not  been 
used  as  advertised. 

Jacobson  works  for  the  Center  for 
Science  in  the  Public  Interest  (CSPl), 
which  at  one  time  or  another  has  con- 
demned virtually  every  food  group- 
— including  pasta,  meat  and  milk  — 
as  being  unhealthy.  Brownell  advo- 
cates federal  subsidies  for  fruits  and 
vegetables  as  a  way  of  encouraging 
greater  consumption  of  "good 
foods" — foods  determined  by  the 
paunch  patrol  to  be  ^propriate  for  a 
healthy  diet. 

Since  diet  and  exercise  are  equally 
important  in  achieving  a  healthy 
lifestyle,  CAGW  wonders  whether 
the  dieting  duo  might  propose  even 


more  comprehensive  powers  for  the 
Nanny  State.  In  addition  to  taxing 
people  for  eating  foods  not  approved 
by  Big  Brother,  it  would  make  sense 
to  create  a  battalion  of  exercise  en- 
forcers to  monitor  the  frequency  and 
intensity  of  every  citizen's  exercise 
regimen. 

Pulse  monitors  could  be  implanted 
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in  everyone's  necks,  and  if  exercise 
enforcers  determine  that  someone  is 
slacking  off,  that  person  would  be 
whisked  off  in  the  dead  of  night  to  a 
diet  camp.  I'm  sure  Jacobson.  Brownell 
and  their  ilk  would  agree  that  this 
would  be  for  the  good  of  all  society. 

CUizens  Against  CovernmenI  Waste 


Neighborhood  Day  Set  for  September  16 


Visitacion  Valley's  third  annual 
Neighborhood  Day  will  be  held  Sat- 
urday, Sept,  1 6  at  Leland  Avenue  and 
Schwerin  Street, 

Planners  are  inviting  various  orga- 
nizations and  performers  to  participate 
in  festivities  which  will  be  an  opportu- 
nity for  Valley  residents  to  leam  about 
available  resources  and  services  in  the 
community  and  share  cultural  and  eth- 


nic diversity  of  the  nei^borhood. 

Next  planning  meeting  for  the 
Neighborhood  Day  will  be  at  !0:30 
a.m.  on  Tuesday.  July  18  at  the 
Visitacion  Valley  Community  Center, 
50  Raymond  Ave. 

Further  information  on  the  event  is 
available  by  calling  Christina  Wong 
at  (4 1 5)  274-6760.  ext.  308  or  e-mai  ling 
cwong@caasforg 


Senior  Central  San  Francisco 
Commission  on  the  Aging  District  #7 

Will  Sponsor 

Make  the  Most  of  Your  Hearing 

A  Brief  Introduction  to  Dealing  with  Hearing  Loss 

Wednesday,  July  19  at  10:45  a.m. 
Visitacion  Valley  Senior  Center,  66  Raymond  Avenue 

Free  Information  About: 
Cleaning  the  Ear 
Ringing  in  the  Ear 
Hearing  Aids 
Stigma  Around  Hearing  Loss 
Assistive  Devices  for  Listening  to  Television 
Heavxf^  the  Telephone  Comfortably 
Effective  Communication  Practices 
and  Helpful  Community  Resources 

There  Arc  Many  Things  You  Can  Do  to  Help  Yourself 
Bring  Your  Questions  and  Cor^rrxs 

Pr^serttcd  by  Alice  Bochelder,  Hearing  and  Dcofncss  Resocmre  Center 
Aquatic  Pork  Senior  Center.  890  Beach  St  ,  (415)  923-4485 


Vglley  t}usiness  andofganuaUon  free  listings  in  the 
4}5areacode.  CalltheGrapevineBt(415)467mi 

ftJTOMOTIVE 

mSHQRE  G4S  &  SERWCE  (medianic),  2260 
BayshofeBW.  467-6130 

rnvSHORE  SERVICE  (mechanic)  2596  Bayshore 
BW.,23&-5239 

CHARLIE'S  GARAGE  (Charlie  Awegh).  2550 
BayshofBBW,  239-7450 

GARAGERBYTOPRAdNG  130ljSbrdA«  33M938 
rW>lL/TDM077VE(mectianc),  2500  Bayshore  BW. 
58^1 

VALLEYAUT0&mua<SUPPLY(QiCa^).252a 

Bayshore  BM.  239-^ 

BANK 

BANK  OF  AMERICA.  6  Leland  Ave .  622-4501 
BAKERS 

CUNEO  BAKERY,  96  Leland  Ave.,  2396090 
U77l£  QUIAPO  BAKE  SHOP.  169  Leland  Ave., 
239-2253 
BARBERS 

DeMAS;  S  BARBER  SHOP,  35  Leland  Ave, 
ThESHOPm.  178  LelandAve.,  2396709 
BEAUTICIANS 

ANCELCOIFFURES.  5  Leland  Ave,,  239-9891 
HAYMAYBEAUTYSALON,mW^f<ve.Wm} 
ivcCALLS  FOR  HAIR.  3585  San  BafioAw..467-7319 
MIZRENAS  SALON.  19Blanke*iAve.,467-3399 
W4J.S8y^Afy(manQrel),  50  Le^Ave,  3336800 
A  NEW  START  HAIR  STVDIO  (Joyce  Hollins),  224 
Leland  Ave  ,  584-3077 

rAMWESHWDeS!GW,3564San&iJt)A«,33M635 
WHO'S  BADD.  22Af^  Leland  Ave.,  657-3156 
BUND  CLEANING 

SPEEDYlAmA3Cm:BUNDCL£ANING{axrntifXi 
and  resdential) ,  1116  Girard  St.  467-7506 
BOARDING  HOUSE 

AaLFSO1S4.a50RijtendSt.33M664.bx33M633 
BOOKKEEPER 

VERM4  tVAiLflCEEA,  2320Bay5*ioreBW,  2396333 
CASKETS 

CASKETORIUM.  INC.  93  Leland  Ave,,  585-3451 , 

Cell  722-8500 

CHURCHES 

CHL/ftCWOF  THE  WSraaOW.655SumydateAve., 
239-5950 

KOREAN  FIRST  PRESBYTERIAN  CHURCH.  333 
TunnelAve,  468-1213 

RIDGE  VIEW  UNITED  METHODIST  CHURCH.  590 
I       Ave,  239^57 

^iJAMES  PRESBYTERIAN  CHURCH.240\jEi3iti 
Ave.  5866381 

VALLfY  BAPVST  CHURCH.  305  RaymorxJ  Ave., 
4676055 

VErW(XWC^^^ESEa4P7B^CHLRCK8De9rIm^a 

33W5Q3 

CLOTHING 

SPONA  (desgnerfashiOfB),  9  Leland  Ave.,  239-9631 
DENTIST 

VISfTAOON  VALLEY  DENTAL  OFFICE  {MxnVktm. 
DOS),  37  Letand  Ave,,  239-5500 
DEVaOPERS 

GENEVA  VALLEY  DEVELOPMENT  CORP.333 
SOwennSI,  587-7895 

TUNTEX  U  S.A  .  150  Executive  Park  Blvd  . 


468-6676 
DISTRIBUTOR 

PAC/F/CfiSHS  POULTRY,  2414  San  Bruno  Ave,, 

468-2355 

ELECTRICAL 

TATE  ELECTRIC  (Joel  Tate),  467-4657 
FMANCING 

/K)YA/.fWC!flCMORTU4GE.46LefenJA\&.33M900 
FLORtSTS 

O/P/DFLOR/Sr,  36  LeIandAve,,  585-7766 
/LF/OPFFLOW«?S.2466SanBnjnoAw.46&0145 
GARDEN  ORNAMENTS 

SIVES  TRI  GARDEN  ORNAMENTS.  2635  Bayshore 

BW,  239-5990 

GROCERS 

E-Z  S  TOP  MARKET.  2203  Geneva  Ave ,  585-9240 
FtVEMLE  MARKET.  3574  San  Bfuio  Ave.  467-7300 
KC  MARKET, 400 Wide 51,467-3024 
UrTl£VlMGEMWT:i450SUTVtfeA«,  586-1815 
M&M  SHORTS  TOP.  2 1 45  Geneva  Ave ,  58S0878 
fCCaOPE7E(deJ),2155Baysk)feBW  ,4686800 
SAM5DEU4UOUOR,25LelandAve„  239-7183 
SAR^^RIFOOD  STORE  58  Leland  Ave ,  2396580 
7- 11  (Manny  DeLeon),  2200  Bayshore  BW.,46&6646 
SHIRELS  GROCERY  1401  VBilaaxiAve, 
SHL/NLEEMARKa',2400  Bayshore  BW  ,586-4851 
SMnTYSMARKEr,2610BayshoreBW, 2396506 
SL/PERFA/RMARKEr.201Lefand  Ave. 2396856 
TAUTVA  MO  OE  (Samoan  grocery,  gifts,  fabric),  15 
Leland  Ave,,  585-6509 
TEDDYS  MARKET.  298  Teddy  Ave 
W4LL£YSUPERM4RKET,65  LelandAve.,239-7520 
HAIR  PRODUCTS 

JADE  HAIR  PRODUCTS.  160A  Leland  Ave. 
HERBS 

KWOK  HONG  CHINESE  HERBS.  57  Leiand  Ave 
5856751 

SAN  ON  HERBS.  33J^  Leland  Ave  333-7469 
HYPNOTHERAPY 

WUffiiEHABEGGER-HVWOmERAPY  371Teddy 
Ave.,  4686631 
LAUNDRY/CLEANERS 
a4YWASH44LelandAve. 
armnSHMERAWnOftML83L£^A«,33aW 
COIN  WASH  &  DRY  LAUNDRY  186LelandAve 
F0RrY-W/N£RCi£AWERS(DavidChan),51  Leland 
Ave.  2396418 

LELAND  AVENUE  CLEANERS.  151  Leland  Ave,. 
586-1412 

VALLEY  LAUNDRY.  90  Leland  Ave, 

WSWC>D^;im£VWt/W1CBLeferdAw.239fl030 

LEARNING 

3-N-1  LEARNING  ACADEMY  240  Leland  Ave., 
584-8555 

VISITACION  VALLEY  COMMUNITY  BEACON 
CENTER.  450  Raymond  Ave,.  4524907 
V7S/rAC/0W\/Aii£YFAM/LYSCH00L,  325  Leland 
Ave,58S-9320 
UBRARY 

WSWO0WWifyaWgi:>i45LelandAve.  2396270 
LOCKSMfTH 

M-3  LOCKSMITH.  200  Leland  Ave..  587-8403 
LODGING 

rHR/FTLOOGE,2011  Bayshore  Blvd.,467-8811 
MANUFACTURERS 

NAT}0NW1DE  PAPER  COMPANY.  345  Schwem  St, 

586-9160 

MEDICAL 

AMERICAN  RED  CROSS.  BAY  AREA  CHAPTER. 
1704  Sunnydale  Ave..  584-3620 


HAWKINS  VUAGE  MEDICAL  CUWCfDept  dP\tk. 
Healh),  333  SOw&n  St,  Apponnwife  71  W)310 
DR  SAM  HO.  M.D..  9  Silliman  St,  No.  4 
337-6135 

PORTOLA  FOOT  &  ANKLE  CLINIC (Dt  Ofvyang 
Pafel)  2858  San  Bruno  Ave  467-7500 
ORGANIZATIONS 
GENEVA  TERRACE  PROPERTY  OWNERS 
ASSOCIATION.  60  Burr  Ave  ,  584-2700 
Gff?LSAFT5?SCH0aAG4CieMY,  1652Sunnydale 
Ave  584-4044 
JOHN  KiNG  SENIOR  CENTER.  590  Leland  Ave. 
2396233 

LELANDHOUSE.  141  Leland  Ave  ,405-2000 

S8^CBmwsjT^,^ep3/rTmiAte.mm 

VISHAOON  VALLEY  SENIORCENTERBoRaflnm 
Ave,  4674499 
PHARMACY 
l<SmQQV\mfVWmo:iODl£bTlflie.23^ 
PHOTOGRAPHER 
WALTER  CORS/WPH0TDGRAPHy(lrB^ice),  435 
SawyerSt.  587-9471, (3x337-8620 
PLUMBING 

M4RKl0a>O?PHAeMS,99ArlBeAve,  467-7401 
POST  OFFICE 

VISTTAOON  U.SPO.m  LeiandAve-,  (800)2756777 
REALTORS 

CA^^moOt€S,tC{C3hfl<ireSan]asi.Z3mD 
HENRY  SCHINDEL  2396850 
RESTAURANTS 

CL;FFSa4ReEa/E2ir7BayshoreBW  3300736 
G  &  L  BAKERY  AND  RESTAURANT.  198  Lebnd  Ave, 
2396283 

HONG  YUNRESTAURANTfyelnaiKse).  73Lefand 
Ave,  4696686 

St;WF4/ReSMURAW7,30LeJand  Ave,.  587-2763 
LUAWFArfMKERV,  IIOLelandAve  ,585-1157 
RUSSiflHOiySE.  2011  Bayshore  Blvd.,  4676252 
SHIRELSSOUL  FOOD.  107  Leland  Aw..  2396141 
TWO  JACKS  RESTAURAm{seakxxi  and  burgers). 
167  Leland  Ave.,  337-0433 
SELF-DEVELOPMENT 

DYNAMIC  DEVELOPMENTS  f^AatfxetwVmair^ 
CEO,  Career  and  Self-Enhancements  Specialist) 
467-7608 

SERVICE  PROVIDERS 

THE  WLL4GE(communitycenleO,  333S(}werin  St. 
2396045 

VISITACION  VALLEY  BILINGUAL  EDUCATION 

SUPPORWESEfM£SAWmAi^(VVBESST). 

120  Leland  Ave.,  586-7347 

VISITAaON  VALLEY  COMMUNITY  CENTER.  50 

RaymcnjAve,  4676400 

vm^aoN\mEYjoes,sxxmmcTRAt^ 

AV^,333S(jMeiiSL2392B66 
SHOE  REPAIR 

ARM4W00S  SHOE  REm/RlArmandoRosignuob). 

156ALelandAre, 239-7216 

SIGNS 

SM/THSS/GWS,  153LelandAve,,333-2700 
TAVERNS 

THE  aUB  HOUSE  25  Blanken  Ave. 
OUVMS  PL4CE.  2600  Bayshore  Blvd.,  239-7711 
TRAVEL 

CQMETTOaRS  &  TRAVR,  168  Leiarij  Aw.,  333-2996 
GAMMS  TRAVEL  SERVICE.  34  Leland  Ave.. 
333-9282 
VIDEO 

LELAND  AVENUE  VIDEO.  7LelaKlAve..33U288 
SIN  FUNG  VIDEO.  1 44  Leland  Ave,,  586-1038 
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Americans  Struggling 
With  Leisure  Time 

From  Page  1 

Nearly  half  of  working-age  Ameri- 
cans say  Ihey  have  no  more  than  four 
hours  of  leisure  time  on  a  typical  week- 
end day.  In  addition.  43  percent  say 
their  weekends  are  so  busy  that  they 
don't  seem  like  a  real  break. 

Americans  are  divided  over 
whether  they  are  generally  able  to  do 
what  they  want  on  the  weekend  (54 
percent)  or  whether  their  time  is  taken 
up  with  things  they  have  to  do  (41 
percent).  Consider  the  case  of  the 
working  mom:  two-thirds  of  this 
group  (64  percent)  report  that  they 
do  what  they  have  to  on  the  week- 
ends, rather  than  what  they  want  to 
do.  For  example,  almost  all  working 
moms  (92  percent)  spend  at  least  some 
weekend  time  doing  chores  around 
the  house  or  in  the  yard,  and  84  per- 
cent run  errands  during  this  time. 

Generally  speaking,  just  1 9  percent 
of  Americans  say  they  like  doing 
chores  around  the  house,  but  44  per- 
cent spend  a  lot  of  time  doing  them. 
Only  10  percent  enjoy  running  er- 
rands, but  26  percent  spend  a  lot  of 
weekend  time  doing  them.  Viewing 
television  is  just  ninth  on  the  list  of 
people's  favorite  activities,  yet  it  is 
third  on  the  list  of  what  people  spend 
a  lot  of  their  time  doing. 

TTie  one  area  in  which  what  people 
want  to  do  and  what  they  have  to  do 
matches  up  is  spending  time  with  fam- 
ily and  friends.  In  fact,  talking  or  vis- 
iting with  loved  ones  is  their  number- 
one  choice  of  favorite  activities,  and 
second  only  to  doing  household 
chores  in  tiie  list  of  things  they  actu- 
ally spend  a  lot  of  time  doing. 

Even  if  the  weekend  is  not  as  satis- 
fying as  one  might  hope,  retirement 
holds  much  promise  of  contentment: 
58  percent  of  adults  age  50  to  64  and 
a  whopping  78  percent  of  senior  citi- 
zens report  that  they  get  to  do  what 
they  want  during  this  time.  Just  50 
percent  of  Americans  age  1 8  to  34 
and  44  percent  of  35-  to  49-year-olds 
say  they  experience  the  same  sense 
of  freedom. 

Americans  Want  to  See  the  World 

Technology,  from  air  travel  to  the 
Internet,  is  making  the  world  smaller 
and  smaller.  And  Americans  are  think- 
ing more  globally— a  trend  indicated 
in  their  dreams  of  travel. 

In  1965,  only  1 3  percent  of  Ameri- 
cans said  they  likely  would  travel 
overseas  within  the  next  five  years 
and  only  6  percent  said  they  were 
very  likely  to  do  so  (Gallup).  Today, 
nearly  half  of  all  adults  (44  percent) 
believe  it  is  likely  that  they  will  take  a 
trip  overseas  within  the  next  five 
years;  about  three  in  10  (29  percent) 
say  chances  are  very  likely. 

For  the  present,  though,  they're 
staying  put.  Less  than  half  (42  per- 
cent) of  all  adults  report  taking  a  va- 
cation that  has  kept  them  away  from 
home  for  at  least  six  nights  in  a  row 
during  the  past  year.  This  figure  is 
only  slightly  up  from  1968,  when  38 
percent  said  they  had  taken  a  week's 
vacation  away  fi^om  home  during  the 
past  year  (Gallup). 

Incidentally,  when  given  a  list  of 
several  entertainment/travel  experi- 
ences they  could  choose  for  a  free, 
all-expenses-paid  trip.  Americans 
would  take  to  the  open  waters  or  the 
open  air.  They  rate  a  cruise  (31  per- 
cent) and  an  outdoor  attraction  such 
as  the  Grand  Canyon  or  Yellowstone 
National  Park  (29  percent)  at  the  top. 
Future  ofLeisure 

When  given  a  list  of  possible  ways 
to  spend  leisure  time  in  the  t\jture, 
American  seem  most  excited  by  de- 
velopments that  take  an  existing  ac- 
tivity, such  as  traveling,  watching 
movies  or  talking  with  friends,  and 
enhance  it  Fifly-six  percent  of  Ameri- 
cans are  very  or  fairly  excited  about 
being  able  to  take  supersonic  planes 
for  one-day  trips  to  exotic  places,  and 


having  a  home  theater,  where  one  can 
watch  movies  or  live  concerts  on  a 
large  screen. 

Other  popular  choices  include  be- 
ing able  to  see  and  talk  to  several 
friends  in  different  places  simulta- 
neously with  affordable  video 
conferencing  (47  percent)  and  being 
able  to  watch  any  TV  show  they  want 
at  any  time  (4 1  percent). 

Less  popular  are  the  ideas  that  in- 
troduce a  new  type  of  leisure  activ- 
ity: using  sleep  chambers  that  allow 
one  to  get  a  month's  worth  of  sleep 
in  one  night  (40  percent  are  very  or 
fairly  excited),  taking  vacation  trips 
to  the  moon  or  Mars  (37  percent),  tak- 
ing "virtual  trips"  using  headsets  (35 
percent)  and  playing  as  a  member  of 
one's  favorite  sports  team  in  a  virtual 
reality  game  (28  percent). 
What  They  Miss  About  Childhood 

Forty-two  percent  of  adult  Ameri- 
cans say  the  childhood  activity  they 
miss  the  most  is  playing  sports,  dis- 
tantly followed  by  going  to  school 
(2 1  percent).  Playing  board  games  ( 1 5 
percent),  going  to  summer  camp  ( 1 3 
percent),  collecting  things  (9  percent) 


and  playing  house  (6  percent)  round 
out  the  list. 

When  asked  to  choose  which  fea- 
ture of  childhood  they  most  wish  to 
have  back,  Americans  give  similar 
support  to  two  responses:  having 
fewer  responsibilities  (44  percent)and 
getting  summers  off  (38  percent). 
Playing  with  toys  ( 1 0  percent)  comes 
in  at  a  distant  third. 
Other  Poll  Findings 

When  given  a  list  of  famous  "ex- 
perts" and  asked  which  they  would 
choose  to  provide  a  personal  service, 
American  adults  select  Bob  Vila  as 
handyman  for  their  top  choice  (32 
percent).  Following  Vila  are  Waren 
BufTett  as  financial  advisor  (24  per- 
cent), Martha  Stewart  as  interior  deco- 
rator ( 1 9  percent),  Julia  Child  as  chef 
( 1 7  percent).  Richard  Simmons  as  per- 
sonal trainer(10percent)and  Dr  Laura 
Schlessinger  as  personal  advisor  (6 
percent). 

A  whopping  78  percent  of  working 
adults  say  they  are  satisfied  with  their 
jobs,  compared  to  only  22  percent 
who  are  dissatisfied. 

A  majority  of  working-age  adults 


(52  percent)  say  they  have  less—not 
more— free  time  as  a  result  of  techno- 
logical advances  such  as  the  Internet, 
fax  machines  and  cellular  phones. 

When  given  the  choice  between  an 
extra  day  off  from  work  every  two 
weeks  or  an  extra  day's  wages  or  sal- 
ary during  the  same  time  ft^e,  sig- 
nificantly more  adults  would  pre- 
fer the  extra  time  (58  percent)  to  the 
extra  money  (40  percent).  The  gap 


widens  for  working  adults  ages  35  to 
64;  two-thirds  (67  percent)  $ay  they 
would  prefer  the  extra  time. 

The  Shell  Poll  Is  conducled  by  the 
Washmgton  D  C  -based  survey  research  firm 
Peter  D  Hart  Research  Associates  Telephone 
inlerviews  were  conducled  April  12  through 
16.  2000.  by  trained  interviewers  with  a 
representative  national  sample  oj  I. Oil 
randomfy  selected  American  adults  Question 
results  for  the  public  sample  have  a  margin 
of  error  o/+/-i.i  percxnt  for  all  adults. 


Simple  Changes  May  Help  You  to  Succeed 


Online  Classes  at  S.F  City  College 


For  the  l.tst  time.  City  College  of 
San  Francisco  (CCSF)  will  offer  eight 
credit  courses  on  the  World  Wide 
Web  beginning  with  its  Fall  Semester 
2000.  All  of  the  college's  credit  and 
noncredit.  day  and  evening  courses 
will  start  Aug.  21  and  Saturday 
courses  on  Aug.  26  at  its  1 0  campuses 
and  more  than  100  neighborhood 
sites  throughout  San  Francisco. 

"Students  can  now  gain  knowledge 
and  training  by  accessing  custom- 
made  online  instruction  taught  by 
experienced  City  College  professors. 
Students  can  even  interact  with  their 
instructors  and  fellow  students 
online,"  points  out  Dr.  Philip  R.  Day, 
Jr.,  chancellor  of  CCSF.  "While  the 
online  courses  at  this  point  are  lim- 
ited, it  reflects  a  new  direction  for  the 
college  to  serve  our  students  better 
We  hope  lu  increase  these  courses 
so  that  they  become  a  more  substan- 
tial part  of  our  offerings  for  students." 

The  new  online  courses  which  will 
be  offered  in  Fall  2000  are: 

*Chemistryfor  Nomcientists  which 
stresses  written  descriptions  of  prin- 
ciples over  mathematic  equations. 

*  English  as  a  Second  Language 
(ESL)  -  Advanced  Compos  iiion  which 
offers  practice  in  expository  writing, 
with  particular  attention  to  grammati- 
cal accuracy  and  sentence  style. 

*  English  as  a  Second  Language 
(ESL)  -  Advanced  Editing  wh  ich  cov- 
ers editing  strategies  and  skills  to 
improve  the  understanding  and  use 
of  written  English, 

*  Introduction  to  Human  Pfiysiology 
which  emphasizes  the  cellular  and  mo- 
lecular mechanisms  of  homeostasis. 

*  Introduction  to  International 
Business  which  provides  a  compre- 
hensive overview  of  the  global 
economy. 

*Mass  Media  and  Society  which 
gives  students  a  broad  interdiscipli- 
nary foundation  for  understanding 
the  influence  of  mass  media. 

*  Ownership  and  Operation  of  a 
Small  Business  which  introduces  stu- 
dents to  formulating  a  business  plan, 
preparing  financial  statements,  con- 
ducting marketing  research,  develop- 
ing business  strategies  and  respond- 
ing to  legal  and  ethical  issues. 

*Use  of  Information  Resources 
which  instructs  students  in  the  orga- 
nization of  library  materials  and  in  the 
use  and  evaluation  of  print  and  elec- 
tronic library  information  sources. 

For  the  best  choice  of  credit 
classes,  new  students  should  apply 
now.  Registration  for  new  students 
will  take  place  from  July  27  through 
Aug.  15.  However,  students  can  en- 
roll in  credit  courses  during  the  first 
two  weeks  of  instruction  by  attend- 
ing the  class  of  their  choice  and  get- 
ting the  instructor's  permission. 

Credit  courses  cost  just  $  1 1  per  unit. 


Visftcicim  V«If Grapevine  noil 

A  Valley  original,  get  the  next  12  issues  forfoir  dollars. 

Name 


Address. 
Cit/  


with  most  classes  being  two  or  three 
units.  In  addition  to  the  per  unit  cost, 
there  is  a  $  1 1  per  semester  health  fee 
for  credit  students. 

Noncredit  courses  are  tuition  free 
and  students  may  enroll  at  any  time 
during  the  semester. 

Free  noncredit  course  offerings  for 
Fall  Semester  2000  will  include  Ac- 
counting. Basic  Auto  Maintenance. 
Citizenship,  Computer  Overview,  En- 
glish as  a  Second  Language  (ESL). 
Fashion  Sewing  and  Alterations.  GED 
Preparation.  Keyboarding  (Typing). 
Offset  Press  Operations.  Radio/TV 
Repair.  Tai  Chi  for  Health,  and  Work- 
ers' Rights. 

A  complete  schedule  and  descrip- 
tion of  all  CCSF  courses  is  available 
on  the  internet  at  www.ccsf.org 

For  further  information  about  at- 
tending City  College  of  San  Fran- 
cisco, students  should  telephone  the 
college's  Admissions  and  Records 
Office  at(415)239-3285. 


(NAPS)  The  force  of  habit  can  work 
for  you  or  against  you.  say  some  of 
America's  most  successful  motiva- 
tional experts. 

The  secret  is  to  think  about  how 
your  habits  work  for  you  or  against 
you  and  how  they  may  determine 
your  level  of  success. 

That's  the  message  of  a  new  book. 
The  Power  of  Focus  How  To  Hit 
Your  Business.  Personal  and  Finan- 
cial Targets  with  Absolute  Certainty 
(Health  Communications.  $12.95). 
The  book,  written  by  Chicken  Soup 
for  the  Soul  co-founders  Mark  Victor 
Hansen  and  Jack  Canfield,  along  with 
success  coach  Les  Hewitt,  shows 
how  focusing  on  your  goals  can  de- 
termine your  success,  and  how  your 
habits  dictate  your  ability  to  attain 
these  goals. 

"When  we  finished  writing  the  first 
Chicken  Soup  book,  we  asked  all  the 
best-selling  authors  we  know  what 
specific  strategies  would  be  required 
to  assure  that  our  book  would  be- 
come a  best-seller  All  of  these  people 
were  generous  with  their  ideas  and 
their  insigliis.  As  a  result  we  have 
sold  50  million  books  to  date  world- 
wide." said  Hansen. 

The  book  maps  out  a  program  for 
re-evaluating  your  habits,  changing 
the  ones  that  prevent  progress,  and 
following  the  examples  of  those  who 
have  achieved  what  you  seek  to 
achieve. 

Each  of  the  book's  chapters  center 
on  a  specific  focusing  strategy,  such 
as;  Building  Successful  Habits;  Out- 
lining the  Big  Picture;  Creating  Opti- 
mum Balance  in  Your  Life;  Nurturing 
Relationships;  Creating  Personal 


Confidence;  Always  Asking  for 
What  You  Want;  Consistent  Persis- 
tence; Wealth  creation;  and  Simpli- 
fying Your  life. 

After  discussing  these  concepts, 
each  chapter  concludes  with  action 
steps  for  turning  concept  into  reality. 

The  emphasis  on  focus  concen- 
trates solely  on  what  makes  you  bril- 
liant in  your  own  unique  way. 

Grilling  Safety  Tips 
For  Fun  in  the  Sun 

(NAPS)  Each  year  more  than  80  mil- 
lion Americans  suffer  from  foodbome 
illnesses.  In  summer,  warm  temperatures 
and  outside  activities  such  as  barbe- 
cuing increase  the  risk  of  food  contami- 
nation. When  grilling  outdoors,  use 
paper  products  such  as  paper  towels 
and  napkins,  which  enable  you  to  wipe 
up  and  throw  away  the  gernis.  Follow 
these  grilling  tips  from  the  Georgia-Pa- 
cific Health  Smart  Institute  and  help 
keep  your  family  safe: 

♦Always  marinate  meat  in  the  re- 
frigerator Defrost  frozen  meat  in  the 
refrigerator,  microwave  or  under  cold 
running  water  Never  marinate  or  de- 
frost at  room  temperature  which  cre- 
ates an  ideal  environment  for  bacte- 
rial growth 

*Use  separate  plates  and  cutting 
boards  for  raw  and  cooked  meats. 
People  often  make  the  mistake  of  plac- 
ing cooked  meat  back  on  the  plate 
where  the  raw  meat  has  been. 

*Wash  hands  frequently  when 
handling  raw  meat.  Use  soap  and 
water,  and  dry  hands  completely  with 
paper  towels  to  help  prevent  the 
spread  of  germs. 
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PORTOLA  FOOT  &  ANKLE  CLINIC 

DR.  DIVYANG  PATEL 

Convenient  Neighborhood  Location 


2858  San  Bruno  Avenue 
San  Francisco,  CA  94134 
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Dr.  Patel  is  specialized  in  the  treatment 
of  all  foot  and  ankle  problenns,  including: 

*  Ingrown  /  Painful  Nails 
*  Warts 

*  Painful  Corns  &  Calluses 

*  Bunions  /  Hammertoes 

*  Painful  Heels  /  Arches 

*  Arthritis  /  Related  Problems 

*  Diabetic  Feet  /  Ulcers 

*  Poor  Circulation  Problems 
*  Orthotic  Devices 

*  Ankle  &  Foot  Injuries 

CALL  NOW  FOR  AN  APPOINTMENT 

467-7500 

Medicare,  Medi-Cal,  HMOs  and  Most  Insurances  Accepted 


